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2.1 anumevasnanaussaulan

91n318914U Future of Jobs Report 2025 Tag World Economic Forum (WEF) ‘TfﬂLﬁU‘ﬁ@yjaﬁ]’mUWEﬁ’N

1 1,000 518lu 22 ngugaamngsu ATEUARN 55 Useinealan azvieuliiiiuiinsidsunlandidasiaiies

sanausaulaniuneassent lnsamzlul 2030 Afdsasunied1esings geddgfe aaiausauanidigend
Lildvinunuuneidndely uavginuiindumalulagediddndda 938071 Human-Machine Collaboration
wazdluudldudn eulndagiinduuinnid 170 Suduniesialan vieuseunn 14% vassiunysnululagdu

YuziReniu dndruvesuiilumshnulaeuyvdauiieiszanainin 449% wmdawiies 29%

e Technological literacy

avAANudiiuinalulad

0 Empathy and active listening

finusaNuRuantAuld uaznisivatodola

, Curiosity and lifelong learning \\
: ﬁnu»n:nuavaulnis Ua:MsI39ugnanasdn

Talent management
ﬁnumsus'msﬁ'omsnulﬁv

Analytical thinking

o frohot ) Service orientation and customer service
NABNISAQIDIASIEA

~ AnNuISUSAISgNAY

Resilience, flexibili ) and big data

AAB:ANUSAKGUMDANUAG

Leadership and social influence
fAwRt uasmisuanswadadoni

Creative thinking
Anu:AUAcasvassA

Motivation and self-awarer

SUT 4: 15 Susuvinuesndu (Core Skills) nelud 2030

Y

'
a

N41: True Digital Academy2

uananMsdsundandassaawesgunuunuud Menudissy “invedidny” Aesdnsdoamsansly
92030 1% 15 sustu Inewfusiavinuenanalulad wu Al, Big Data, Technological Literacy Lagiinuegn19a1u
wyweduus 1y Empathy, Active Listening, Leadership, Resilience s3uiiavinwen1siseuinasndin (Lifelong
Learning) &sazitouinasAnsiianuddysunisiamdnennayuduuvosdsiy fadunrudn Jiasies ns

a P P Y P a
doans uaznsihlanuesuazgdumugiunsilamealulad

! https://www.weforum.org/publications/the-future-of-jobs-report-2025/

2 https://www.truedigitalacademy.com/blog/update-job-skills-of-tomorrow-the-future-of-jobs-report-2025
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2.2 aninmevasaatugaunelulssnalne
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Uszifiuannuimediunisidsundasiaseadraserins wuilussduns@nwduiiugiu SuudndniGou
anasnusnsInaiavesUsseing uiinifeuareglussuunsfnuuiudu uinadugminianafeundulafity
viofuuliiuanas vasfinumdondmanmsfnmdafingadu sulssinuuesdunuagyeainslussuuduualiy
anasmuduiniFouiianas lussdugau@nw uminerdevesizuszautgdnnuindnwianasdeies vusd
uinedeensuannininwsuutndnwldnnsiudnAnwiend TnsenzindnuIuiiisduesatiuld
Fn suszanansgiveulvinendeduunltuanastuiu uinansenuiiiatuasuandsiulunuauannse
lumsuimsiamminensuasmsglavesusazuningay
definsandwfuissdutuiuguargauny nuwuwaldudaaudt Swaudidsuluszuvazanag
soiflos daalilsadourundnifiudy sulssanaiidnassludisaiouanas auamnisAnuiiuulduannes

selfvesuminenduanameinuaziiugaryuanas ilideussiudiilefsgainAnwiuazmunassold
madon uvinendesvdpieitansulszinannipdundnonsldFunansenuaniian®

uenanil melduiunveamaudsunlamamalulad uasnansznuainlaie-19 fisdvissuunising
Fosiufogadeundu seuvgaudnuilvefdundyfuusnadusoudu seaudondfizess nisudsduves
AANALSIL karnnUAsunlaslassadeszans dfnnuaniulouienisgaudnun Inemand seuas
winnssu (@029, Falddnvhmeau “szuvgaudnuingluuunvesussimaiannuds” Wendndunisiasuuias
Wesruulantugaudnuineanunsawtstulunilan wazneulandmnudoinisvesusenmog1auriasg

MenuauelIAad eIt nUasunssuuimivesgan@nwlng 10 Usens wu nisdaaiunis
FounaenTiniiosesdudaangeds (Multistage Life), Msaun credit bank nanauiteliazanmiaefaldogng
fangu, 13anAuwa sua1daenianszanelenianianisine, niseenuuundngmszauiuaiaeny (Co-
creation) Ll 8aat/gyw skill mismatch, 1151U& BuaINN1TIT UL oUT Ry lUg ST ouli eV nwe i 19l a5
(Employability-oriented), n15tduaNssauy (Competency-based) wnunnsiduL e (Content-based), n1s
onsziuLNesaINYiasiiugsedulan (Global Perspective), nMaWaundnAai1sassd (Creative Ecosystem), N13
\awnedeyang1alusdla (Opened Access), uaznnsdnasssuussanaiinevaussogUasdvesdsn (Demand-
directed Financing)® 91891uiidlsifiuin nisusummesuminerdsliludmsusundngns widaddsuisssuy
mwAn FBUTsdanig wazusandn Weairmuayudianmsaduindoussmalugnsdulssmaianudle

2819898U

¢ https://tdri.or.th/wp-content/uploads/2023/1 1/2021_08_‘1JizLwﬂiﬂﬁiuau’lﬂﬁl—Futureihailand—ﬁ@ﬁ—&pdf
° https://www.nxpo.onth/th/ﬁlgﬂﬂﬂm’siwuqmﬁﬂm/
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2.4.4 AUANURAYDIAUUANNIUTEAIA

1.
2.

2.5 NM5IATITHENNULINGDH (SWOT Analysis)
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3. UINNNITUSUITINYIAIUIANTTY

3.1 Adenaud

A0NUUTULNAUUTANTTUNITIANTS LNBAS9ETTARIALLAIBUIAR

Leading institution in management innovation for future societies

3.2 Ay
CITU // NEXT

1. N - Next-Gen Thinking: 35Anuuului

E - Exponential Impact: @59nausgnu

S

3.3 gN5ANENS

Uszihugnsaans / Wilszasa
Eg‘l/lﬁﬂ']ﬁﬁ%ﬁ 1: New Business Models for Academic Programs

o v I~

Wuszash: yaimunangnsidiseuiniadonnsiseusnoanegu

viuasty uazanunsafauinueinssiunnufeanisvesrainauly
auan Tnsnadnsiiddny 1iun nswdatnfiedifanuaunsnsesu
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X - eXperiential Learning: Sousiuuasiloufjus

T - Transformative Culture: \Unsun1silasuiias

nagns

1.1 Flagship Super Premium: W aiu1va ngn 351y
wInedetutihlusnsUssmne wu 242, 3+1 Wagsaunu
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UnAnwiiuanudenisnirgnamngsy

1.2 Master’s Degree Pathway: Walu1 micro-credentials
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Eg‘l/lﬁﬂ']ﬁﬁ%ﬁ 2: Excellence in Teaching, Research & Consultancy
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Usziugnsaans / Whuszasd nagns
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4. Uszinuaznadnungnasy

4.1 N3ANEN
2550  Ph.D. (Tourism Management), University of Queensland UsginAaadLnsiay
2545  M.S. (Hospitality & Tourism), University of Wisconsin-Stout ‘Uixmﬂmiﬁam’%m

2542 Af.U. (FIPNINELAZIIYBEINET) NTINENSINYRTANENT

4.2 Usgaunsaivingu

2562 - Jaqiu  sesmnsuishedInIniswagdde Inendeuinngsy

2562 - Jagtu AugnIIUMSUSEININGNdY InendeuInngsy

2566 - U3ty fnmiausziununimangluvesmningndeniuinn EJPEx i ingndusssueans

2567 - U0u  Aougnssun1sasesseuluay awndsaueans inine1dusssumans

2561 - 2562 H@1IENIUANGATUIUIIAUIANTIUUINITWAENITOBNLUUNITUINS Inedeuinnssy
2560 - 2561 BB IUIWNNTNANGATUINNIAUTANTIUUINITUALNITBONKUUNITUINT Inendeuinnssy
2560 - 20y @1ansdusedmangasuuniiuinnssuuinig mendeuinnssy

2559 - 2560 TRIAMURENLATOYBUAENENGATUILI YA AuzMsvisaioauaznslsusy

a &

U INYSgINATUNNE
2557 - 2559 gemnensiheimaduiug uminerdegsiatuding
2553 - 2559 SRAAMUAHIEUIVNS IMedBuIUIvIF WInendugsiatuding
2551 - 2553 {@M18N1IUANgATUIUIYIA @1913UTINIEINY IMeREUNIR i Ine degsiatuding

2545 - 2546 Management Trainee, Hilton International Bangkok

[

4.3 nasundrAgyluInerdeuinnssu

4.3.1 JINTUALUANGAT

1. ¥alAs9n13 International Seminar Series lelianfiuaniUdsussdnnuiangiBsrmnassiuuunma

2. duaiunsseuitnuTuusssus International Summer Programs Saufunn Inendeedyyiluussme
dnwesuaud dulailide uazdiu

3. HENAUNANEAIWInNTINUINIT (BS) Wgn1ssusesaannseaulanainesdnisandseyiynd (UN
Tourism’s TedQual Certification System) (Rgnsrunauseifiuluhouiuengu 2568)

4. Www15183%1 Design Thinking for Business Strategy and Entrepreneurship @ vsunanansoaulaiily
syauUIYey1Iv @191 Digital Business Transformation (Data Science)

5. §avilAs9n7s Visiting Scholar Program 333U Universiti Teknologi MARA (UITM) Useweaniaide e

AuasUAUTINTDAUIVINTTENINUTLNA
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4.3.2 NRMUIIY INY1a8UIANTIY

1.
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Qe
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2
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WW3de Fast Track Wieawndnen mnanuidevesnanansdognasuasivssansnm

v
o
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o
v o

AAII1TA153¥1N15 Journal of Design, Management and Technology Innovation (JDTMI) Wowmeuns

€

NAIUITYTEAUBIALATUIUIYA
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Fauduid1am (Co-host) neuUITzYUTYINITUINIYIA The International Joint Conferences on
Hospitality and Tourism %3e UCHT 1ud 2565 Bulailide), 2567 (Fuauin) waz 2568 (ne) iioasns

LASVIBAINNTINLBNGIVINITTEAUUIUTRA
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H1UN15ENTEA UMY USEnaun15iil 9d a3 un15a399 Y9 University Holding Company

o w

dinnuanulguvienseaudng) Inermans IeuaruInnITuwia
WnelAsensTavunuUJURNSAITaLaEN15IANTUIANTTN BIANSYUAIIATUNTINN
1nd8lAsan1sdnviuNulunLInnIIN USEM vinonaeulne 910 (Wnew)

NITUNTFNAUTINTE 1ATIN1TANARASNATIADIWIRNTTY UTEW vineniaulyne 910 (W)
NITUNTFNAUTINTA 1ATIN1IANARASNATIATIUIRNTTY 511A1S CIMB Thai
Wnhlasan1sInLauRTmLINITInN15AN3 USEn e masulne 9in (i)

MeINT IATINITNITEBNRUUKAEHAIUIAINIAIUNITINNITUINNTTY YN INAE UL Iae 1Weese
uavINeINIAIIUMATAEY UV nonasulne 910 (Wnngw)

ens tasansyusudniauninnssy (Development Crew: DevCrew) U3En vieniagulne 311
()

Wnilaseniseusu Customer-Focused Innovation U3#W Indorama Ventures 3111
Wmtilasaniseusy COP Sustainability-Innovation Competition US¥w yagysen U383 9111
Wntlasan1seusy Business Disruption & Innovation US¥w ygysen u3wes 911
nssuNSFnauuinnTINlasINIs Creations de UITM: International Mega Innovation Competition 2022
Universiti Teknologi MARA (UiTM), Malaysia

IWPINITLAZATIUNITAAAUIINTE 1ATINITANUANET1IETIALTIUIRNTIN UTEm vinenasulne 91da
()

Wnthlasan1sdnviauldunauuInnssy dnNUsUIRATIEA nsimudeuLaralafnig
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4.4 Na9UIVING
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NANTIPAK, Y., & CAMPIRANON, K. (2020). Factors Affecting the Purchase Decision’s Behavior of
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14(36).

CAMPIRANON, K. (2019). Examining the Competitiveness of Smart Tourism in Thailand by Using the
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