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3) Ay naantEs 9 NUILNA

594 129  wu2enn

1) JyAnwsialy 30 U8R

Y

= I a ¥ a 1 ke A a L4 :.JI
Un@nwnauaiunsaideniseulaynigivluudazuuin lngdesdeniseulviasuns 5 v
lawA 1) nuanmuiiulaniazdiny 2) MIngunsesuasinyen198ad1s 3) nuInAtnAIans
Wenmans wazinalulad 4) MIegun1ITLagyinuekieuInn 5) NIIANITUIANTAIA ULaTNISISEUS

1NN1SUHUR urusndiadu 30 mihefin aulassaiisazesdusznouvemangniviAnwinlu

Ingdunvualinad

WUINIY IUIUAUARN
1) ynAnuwniulantasdany 6 nIAR
2) vneguvRezuagvinueMsioas 12 whein
3) NUINAMAFERNS INFAERN3S wazinalulad 6 TVeRRL
4) MNAFUANITUALTINBEUYBUIAR 3 nigin
5) MUIANITUINTRIALLAENSLTEUIIINNTU TR 3 migin
393 30 AUWNAN
1.1) wuananuviniulanuazdeny 6 NN
SHERYN Fasrednn PRI

(Uss81E - UHUR - Anwisnenuies)

15. 101 | Yan ewdeu wazlne

3(3-0-6)
TU 101 | Thailand, ASEAN, and the World
us. 109 | winnssudunszuiuAngUsznaunis
3(3-0-6)
TU 109 | Innovation and Entrepreneurial mindset
1.2) vanguvisezuazinyzn1sioss 12 wleia
IUAUNUINN

IRV 493787391
(Ussene - UHUR - Anwisnenuies)

us. 102 | FWAniuaunienw
3(3-0-6)
TU 102 | Life & Aesthetics

AiF. 101 | N15AR 91U WAZITLUDE NI TUYIA
3(3-0-6)

LAS 101 | Critical Thinking, Reading and Writing
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aw. 105 | inwen1sdoansnieniwdangy
3(3-0-6)
EL 105 | English Communication Skills
5. 106 | AuARas19assALazn1Sa0ans
3(3-0-6)
TU 106 | Creativity and Communication
1.3) BUINANAAIEAS INY1A1ENST wazmalulag 6 e
ATUIUNU28NA

IWEIY 4937873%1 )
(U388 - UHUR - Anwisaenuie)

15. 103 | ImAuAINUSIEY

3(3-0-6)
TU 103 | Life and Sustainability
15. 107 | inweAdInanunsuntym
3(3-0-6)
TU 107 | Digital Skill and Problem Solving
1.4) mnﬂ@%nﬂazLLa:ﬁ'ﬂszLﬁaauﬂﬂm 3 nehn
UIUKUBAN

IWEIY 493787391
(Uss81E - UHUR - Anwisnenuied)

us. 201 | Anuinensudwmsuyana

3(3-0-6)
TU 201 | Financial Literacy for Individuals
1.5) ¥19AN1TUINTHIANLALNISITEUZINNITUHUR 3 Wihene
FuunLin

WY ¥95187391
(UssE1e - UJUR - Anwidnenuies)

15. 100 | walllesfiunisasdiountleynn

3(3-0-6)

TU 100 | Civic Engagement
2) FvUaN 90 NUIUARA
2.1) Ay1U9AY 66 NUIUAR

U 4 = v

JnAnYIABIANEIIEIBUNUINIVITIAU U 66 WeTR Aus1eIvRIrUalIRe

o 4 _ oo UIUNUILAA
IRV YBINYIYN
(Uss81E - UJUR - Anwidnenuies)
978. 200 | HUIAALATNYHAIULIANIMUTITULALDAAINNTTY 3(3-0-6)
GERNGERT

HIM 200 | Concepts and Theories of Cultural Heritage and

Creative Industries
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g 4 o IUIUNUILAA
INAMV VBINYIY
(Usse1E - UJUR - Anwidnenuies)

929. 201 | M350 NITRUNDNITIANITUIANIAUSTTULAY 3(3-0-6)
PIENNTINAI9ATTA
HIM 201 | Accounting and Finance for Management of

Cultural Heritage and Creative Industries

979, 202 | AaUsenNSas19asIAUINNTIU 3(3-0-6)

HIM 202 | Art for Creative Innovation

979. 203 | 1595551 MsUagukUadsazuInng s 3(3-0-6)

HIM 203 | Civilization, Transformation, and Innovation

979. 204 mqwa%mﬂizqﬂﬁlﬁamﬁmmimﬂﬂ’?&umﬁmms 3(3-0-6)
PAAMNTTUATIATIA
HIM 204 | Applied Anthropology for Management of Cultural

Heritage and Creative Industries

978. 205 | NANLATYIANENSNONITINNITUIANTAIUTITURAY 3(3-0-6)
PAAMNTTUATIATIA
HIM 205 | Principles of Economics for Management of

Cultural Heritage and Creative Industries

910, 210 | NENN1TAAIALADN1TTANISUSANTRIUSTTULAY 3(3-0-6)
PRAMNTTUATIATIA
HIM 210 | Marketing Principles for Management of Cultural

Heritage and Creative Industries

979. 212 | NM15IANITNINYINTNIIRIUSTTY 3(3-0-6)

HIM 212 | Cultural Resource Management

979, 214 | Fowas TusssUT NN 3(3-0-6)

HIM 214 | Critical Media and Cultural Studies

979. 215 | NANIRIUSIUSINALY 3(3-0-6)

HIM 215 | Contemporary Visual Culture

939. 230 | NIPUIUNTATNETIALALNITNANLUENAIMNTINED 3(3-0-6)

HIM 230 | Creative Process and Production in Media Industries

979. 300 | Wleu1gneInusIsY 3(3-0-6)

HIM 300 | Cultural Policy

979. 301 | NM3IANTANUIUALAIUANATINATIA 3(3-0-6)

AleinAnw - ningnsfaumansiaudin @113vIN13IANTUIANTNUSTINMALERAMNTINATNATIA (FmIUTTa 66 - 70) | 7



o = 4 o IUIUNUILAA
INAMV VBINYIY
(Usse1E - UJUR - Anwidnenuies)

HIM 301 | Knowledge and Creativity Management

979. 302 | 58 08UA I INBNNSIANITNNUTAN TAIUS TTULAY 3(3-0-6)
PIENNTINAI9ATTA
HIM 302 | Research Methodology for Management of Cultural

Heritage and Creative Industries

939. 303 mi%’mmﬂmﬂmim\‘immﬂi’wuﬁﬁmLLasqmm‘Mﬂssu 3(3-0-6)
4519655
HIM 303 | Project Management for Cultural Heritage and

Creative Industries

939. 304 ﬂaEmﬁ‘mﬁﬂﬂWiLﬁammﬂ’i{muﬁiimLLazqmm‘vmiim 3(3-0-6)
A519655A
HIM 304 | Strategic Management for Cultural Heritage and

Creative Industries

979. 313 ﬂ?iﬁ@ﬂ?i%’]ﬂ%@“ﬂﬁiiu 3(3-0-6)

HIM 313 | Cross-cultural Commmunication

918. 320 | msdansusanniTayamneimusssy 3(3-0-6)

HIM 320 | Intangible Cultural Heritage Management

279, 340 | NMYITINUNINITIANITNNUIANIAUTTTULAY 3(3-0-6)
PNANNTINAS19ATTA

HIM 340 | English for Management of Cultural Heritage and

Creative Industries

978. 400 msﬁammwm’%"aa 3(1-4-4)
HIM 400 | Special Project

79, 410 | NVNIELAZATETITUIUNITIANITUIANTAIUTTTULAL 3(3-0-6)
PRAMNTTUATIATIA
HIM 410 | Laws and Ethics in Management of Cultural

Heritage and Creative Industries

979, 411 | MUY URUAIUNITIANITUIANTRIUTTTULAL
QAAVINTTUATATIA 3
HIM 411 | Internship for Cultural Heritage Management and A 250 %L’ﬂm)

Creative Industries
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2.2) Ay1U9AULABN 9

mvualiianizngulangunils fsil

1
v A

NUIBAR

INANWIFBIANWI518IB I UNLIAIVITIAULADN 31U 9 NUIEAR LagldanAny1aIns183un7

SHa Y

JBI51839

AUIUNU28NA

(Ussee - UUR - Anwmenuies)

NEUNTYIUALINUTTTULYNS

98. 250 | TihwsmsaeansmwezSausssuuus oy 3(3-0-6)
HIM 250 | Basic Communicative Skills on Khmer Language and

Culture
979. 350 | Minwen1sdeansntuuarTaussIINTsERUNans 3(3-0-6)
HIM 350 | Intermediate Communicative Skills on  Khmer

Language and Culture
918, 370 | vinuznsdeansntwuas TausT TN IEAUGY 3(3-0-6)
HIM 370 | Advanced Communicative  Skills  on  Khmer

Language and Culture
NHUNEILALIMUSTTUNIN
910, 251 | vihwsmsaeansmwwasTmusssumaindediu 3(3-0-6)
HIM 251 | Basic Communicative Skills on Burmese Language

and Culture
990. 351 | Vinwen1sdeansnmwuasTansssuntnseAunans 3(3-0-6)
HIM 351 | Intermediate  Communicative Skills on Burmese

Language and Culture
20, 371 | vinugnsdeansniwuas Tausssumanziugs 3(3-0-6)
HIM 371 | Advanced Communicative Skills on Burmese

Language and Culture
NEUNWILAIMUSTTUNAY
979. 252 ﬁﬂﬁszmiﬁamimmLLazfmUﬁiimuquﬁmﬁu 3(3-0-6)
HIM 252 | Basic Communicative Skills on Malay Language and

Culture
918, 352 | vinwgnsdeansnTwuas TaLsIIINAgsEFuNang 3(3-0-6)
HIM 352 | Intermediate  Communicative  Skills on Malay

Language and Culture
210, 372 | vinuznsdeansnwuas TausTTINay UG 3(3-0-6)
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g 4 o IUIUNUILAA
INAMV BBINYIY
(ussee - UUR - Anwmenuies)

HIM 372 | Advanced Communicative Skills on Malay Language

and Culture

NGUNTHIALIMUSTTUIIAUY

979, 253 | INWEAISTERANISN WAL IRIUSTTUNEAUNUUBIFY 3(3-0-6)
HIM 253 | Basic Communicative  Skills on Vietnamese

Language and Culture

279. 353 | INWLAISERANTNANWILAY IAIUSTTUIYAUINTEAUNAS 3(3-0-6)
HIM 353 | Intermediate Communicative Skills on Vietnamese

Language and Culture

970, 373 | INYEMIAOATNMWIUAL TUUTITURUAUNTEAUG 3(3-0-6)
HIM 373 | Advanced Communicative Skills on Vietnamese

Language and Culture

ﬂ&jumwmaﬁwuﬁsiumq

978. 254 ﬁﬂ@%ﬂﬁié@ﬁ’]iﬂ’]‘t&’]LLag"aj@NUﬁi‘iﬂJa’]’JLﬂaﬂﬁu 3(3-0-6)
HIM 254 | Basic Communicative Skills on Lao Language and

Culture

979, 354 | YINWEATERANTN W ILAL IRIUSITUANITLAUNANS 3(3-0-6)
HIM 354 | Intermediate  Communicative  Skills on Lao

Language and Culture

90, 374 | vinwznsdeansniwas TansIsna1ITER UG 3(3-0-6)
HIM 374 | Advanced Communicative Skills on Lao Language

and Culture

nguNwIRasInUsTINIU AT

979. 255 | YiN¥EN1SE0ENTANWILAL IAIUSITUAUIA T aL UDIAU 3(3-0-6)
HIM 255 | Basic Communicative Skills on Indonesian Language

and Culture

978, 355 | MiN¥EANSARANSNNWILALIRIUSITUAULANITYSEAUNANS 3(3-0-6)
HIM 355 | Intermediate Communicative Skills on Indonesian

Language and Culture

30 375 | vinwgmsdeansnuarinusIsusulailigeseiugs 3(3-0-6)

HIM 375 | Advanced Communicative Skills on Indonesian
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g 4 o IUIUNUILAA
INAMV BBINYIY
(ussee - UUR - Anwmenuies)

Language and Culture

NEUNBILALTMUSTTUIU

970 260 | inwenisieansniviuaySamnsssududowiy 3(3-0-6)
HIM 260 | Basic Communicative Skills on Chinese Language

and Culture

910, 360 | nwensaeaIsn wILaL TALSIIUIUSESIUNANS 3(3-0-6)
HIM 360 | Intermediate  Communicative Skills on Chinese

Language and Culture

219, 380 | vinuznsdeansntwuas TamsIaiuTEiugs 3(3-0-6)
HIM 380 | Advanced Communicative  Skills on  Chinese

Language and Culture

NGEUNTYILALIMUSTTUNING

9719, 261 | INWLASEREANTN AL TRIUSTTUNINALU D99 3(3-0-6)
HIM 261 | Basic Communicative Skills on Korean Language

and Culture

979, 361 | INWLAITERANTN N ILAL IRIUSTTUNINATLAUNAN 3(3-0-6)
HIM 361 | Intermediate  Communicative Skills on Korean

Language and Culture

979. 381 | INWENTADANTNYIUAL TUUTITUNMATEAUGS 3(3-0-6)

HIM 381 | Advanced Communicative Skills on Korean

Language and Culture

2.3) A¥a8n 15 UUIWAR

[

JnAnwIARIAnEI IV LEDN 3UIULLUDENIN 15 NUILANINUUINIBING 2 NUIA Fadl

PUINUTANNIIUTTT
v o o - AMUIUKU28NA
S Y5183
(ussee - UHUR - Anwisnenule)
979, 227 | NM1FINNISUTANNITLUI AR 3(3-0-6)

HIM 227 | Archaeological Heritage Management

978. 326 ﬂ']’iﬁ@uﬂ?LLﬁ%ﬂ’]’i’%Jﬂﬂ'lﬁ?,ﬁfﬂﬂVl’]xﬁ@MUﬁ'ﬁiNL%ﬂUﬂiﬂﬂﬂ?i 3(3-0-6)

HIM 326 | Integrated Cultural Heritage Management and

AlenAnw - wingmsAaumansiudin a1vIvIN1TIANTUIANTRUSTINWATERAVMNTIHAT19aTIA (FmSusa 66 - 70) | 11



g 4 o IUIUNUILAA
INAMV BBINYIY
(ussee - UUR - Anwmenuies)

Development

979. 328 | N13IANTSVRLARTTANIITRILETIY 3(3-0-6)

HIM 328 | Management of Digitalized Data for Culture

39 329 | Mydamsgivie Tausssy 3(3-0-6)

HIM 329 | Cultural Landscape Management

979, 426 | NM1INNISNNSYIDWNYIIAUSTTY 3(3-0-6)

HIM 426 | Cultural Tourism Management

939 427 | MITANTANGANTUALUNANS U TAUTTTY 3(3-0-6)

HIM 427 | Museum and Cultural Learning Center Management

999. 428 | NMFIANITUIANLLBY 3(3-0-6)

HIM 428 | Urban Heritage Management

MIAYAHINNITTUATIIATIA

oy 4 a MUIUNUEAA
UV YBINYIU
(Uss81e - UHUR - Anwisenuie)
979. 336 | ARAMNTINATNATIALUUTUNAING 3(3-0-6)

HIM 336 | Global Creative Industries

939 337 | geavnssunmeuns lamadn uazdnanual 3(3-0-6)

HIM 337 | Film Industry, Globalization and Identities

Y]

379. 338 | geaunssulnsvimiuasdelvylueafisa 3(3-0-6)

HIM 338 | Television Industry and New Media in the Digital Era

0. 339 | AaUzMsuans: NTRIUSTTUGRAMNTTY 3(3-0-6)

HIM 339 | Performing Arts: from Culture to Industry

979. 437 | NM1599N1SARULAITLARNS 3(3-0-6)

HIM 437 | Performing Arts Management

979. 438 | N1sInn1sAaly 3(3-0-6)

HIM 438 | Artist Management

939. 439 | MSIANITHY 3(3-0-6)

HIM 439 | Audience Management

AleinAnw - wingmsfaumansiudin @1v1IvIN15IANTUIANTRUSTIUNLATRAMNTIHAT19aTIA (FmSusia 66 - 70) | 12
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979. 396 | NMSLUYUTNES9ETIANDINUIRAUSTTY 3(3-0-6)

HIM 396 | Creative Writings for Culture

9719, 397 | NSASWUTUAFUAINIITAIUSTTUNBNITINNITUIAN 3(3-0-6)
TUUTTIULALORNANNTIUATIETIA
HIM 397 | Brand Product for Management of Cultural Heritage

and Creative Industries

979. 398 | HUTTNBUNSNEIMUSTTULAL QA VNTINATINATIA 3(3-0-6)

HIM 398 | Entrepreneurship in Culture and Creative Industries

v

979. 399 | winnssun1sInnsundulugadivia 3(3-0-6)

HIM 399 | Innovation of Fashion Management in Digital Era

9719. 496 | NSPBNWUULATAS9ATIAAD MY 3(3-0-6)

HIM 496 | Design and Creativity for New Media

979. 497 | N159BNLUULNTIANIS 3(3-0-6)

HIM 497 | Exhibition Design

978. 498 | §INIAUMT 3(3-0-6)

HIM 498 | Music Business

379. 499 | vdalanglunmsTnNTUIANTNLEITULALNEANNTTY 3(3-0-6)
A5719d55A

HIM 499 | Selected Topics in Management of Cultural

Heritage and Creative Industries
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AMBIUIYINYIUN
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15.101 lan 9Ty wazkne 3(3-0-6)
TU101 Thailand, ASEAN, and the World

[

AnwivsngmsaiiidAyvedtan andeukazing luliinisnislies wsugia druinusssy

o

lngldnseuuuimn noud wazssdouidenadruemans iun1sefusiguazendiog19anIun1sainge

[
o Y =

yaraildfuauaule WeliAnyuuesdeninumanaeuazitlannududoud duiusiuvilan 4
Indnilnanna (Global Mindset) anusavimenseuendeiduuasilalanitendluadlinirevnadu
Study of significant phenomena around the world, in the ASEAN region and in Thailand
in terms of their political, economic and sociocultural dimensions. This is done through
approaches, theories and principles of social science research via discussion and raising
examples of situations or people of interest. The purpose of this is to create a perspective of

diversity, to understand the complexity of global interrelationships, to build a global mindset

and to be able to challenge old paradigms and open up a new, broader worldview.

¥5.109 winnssuiunsEuIuAnUTENOUNNS 3(3-0-6)
TU109 Innovation and Entrepreneurial mindset
n1sUszliuaudssuaznisaiidlanialvid N1sAALATN1IINUNULUUEUTENBUNTT NS
Andulakazn1sRAILIGSAa Nsdeansdegsiakarnsaseuwsegaleegedivsedninim nsasenumsiy
A o
Laseny
Risk assessment and creating new opportunities. Thinking and planning as an
entrepreneur. Decision making and entrepreneurial venture development. Business
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communication for delivering concept or initiative in an efficient, effective and compelling

manner. Social shared value creation.

NIAHUNIIZUALIINYEN15HRENS

15.102 Finfugunienn 3(3-0-6)
TU102 Life & Aesthetics
qunIenmuaresdusznauiugiuresnufaUsuazannwindenassdadn arueudsly
ANALAEANIING MTAATIERINING warmadeuloadiuTinmueuazuunmaedany
The course investigates aesthetic and fundamental elements of art and built
environment. These include appreciation in value and meaning, analyses and criticisms, and

connections to lives and social contexts.

AF.101 N15AR 91U Lazllyuag1eiiaTaley I 3(3-0-6)
LAS101 Critical Thinking, Reading, and Writing

W@umﬁﬂwmiﬁﬂasm:ﬁ%ﬁmapmmumié?aﬁwmm ATAATIZI NITEUATIZY WaznNIT
Uszifiudn Wamnwinugnssnuiteduanszddny Wilegnsanane vimued aunfgiu ndngiuaduayy
mﬂ‘%mq}Naﬁﬁﬁlﬂésﬁaa'gﬂmaﬂaﬁuL%Su ﬁwmﬁﬂwmﬂ%umemm%Lﬁuaﬁmﬁm&;wal,t,azmal,%u
3933 $indieneanudn uasidenlesdoyaidnfuyuesteanuies Taudiaanunsadedmdngiu
wazrdayanldlunisaivassdnudeuliegadivsydnsam

Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the
objectives, perspectives, assumptions, bias and supporting evidence, as well as logic or
strategies leading to the author’s conclusion. The purpose is to apply these methods to
students’ own persuasive writing based on information researched from various sources, using
effective presentation techniques.
¢19.105 ﬁﬂwzmiﬁaaﬁmqmmﬁmqw 3(3-0-6)
EL105 English Communication Skills

fimuvinugnisdeansmenimsangusimunisile ya 61u uazidou Innsldniw ddw was
dAunuluuiunnadnnig wazdnw

Development of English communication skills, including listening, speaking, reading
and writing. Practice of language, vocabulary and expressions used in academic and social

contexts.
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15.106 AUARASaTIARAY NS A0S 3(3-0-6)
TU106 Creativity and Communication

N5rUIUN1SAnEE1aseassd TnednisAnddmndiduesdusenoud iy waznisdeans
auAaananliAnuadugniesnaumnzaunuuiundsay Sausssy aninwindes ﬁ’jﬂuizﬁuqma
99ANT LAZAIAN

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organizational and social levels

NUINANAAIENS INeAEnsLazinalulag

15.103 FAntuaudsby 3(3-0-6)
TU103 Life and Sustainability

nsrfiudinegrainiuiunisidsuuwtasvedan Wilaauduiusseninmatn ves
S35UR Uy wazasINaY TeAwIndeNaTIass nslindany wsughe deuluaudauduasns
WsAsy maBnIuBIRANIMInemansauaden ilugnsusuanuiitingauddy

This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind
and the environment in the context of energy and resource use, consumption and
development, and environmental constraints. Furthermore, an examination of social conflict
and change from the life-cycle perspective will be used to develop an understanding of
potential solution pathways for sustainable lifestyle modifications.
15.107 inweAIanunsuAteym 3(3-0-6)
TU107 Digital Skill and Problem Solving

WnwensAadeauinienitsundynikaznisimuilanialudaiudsaunasiasegnag

A A

AmaTaluAunazn1Isnfsasaumalaeg9liuszd@nsain n1susziduainuinietovss
ansauma n1sndunseskazdnnsarsaumaAsgadusruu MsliuazasIeuIIMNAIUAYA NSdedE 1S
4 1 = =
poulatog1ailoa T
Basic computational thinking skill for solving problems and developing new social and

economic opportunities. Efficient access and search for information. Information reliability
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evaluation. Filtering and managing information systematically. Ethical digital usage and

professional online communication.

NUINGUN1ITUBLTINBEUNDUIAN

15.201 AU ISR miuyana 3(3-0-6)
TU201 Financial Literacy for Individuals

Foudiiugnu nénns enuddyuazuumeausumstuitedmnedinnsliieiosdions
N5LU 3’;31%’&1/1@1%61’1&6] Usznousg WalANSAumALLes ATANTINUNLANSEUIT v iLﬁ‘U islfff
LAE3UEIABNNG ATANITINATIRUDBULAYNITAYULUY DCA wadaudmsdanni wadamaidiy
Nuoay LmﬂﬁﬂlumimqLLNuiné’mm@@uﬁqﬂﬂaﬁssum PADAIUNANNITHAL AN 1AV IUTVYN
swgianeifiesiodsaing ierfeaninndseyndlilunisdisedin

To learn the foundations, principles, importance and guidelines of financial planning
for life goals, the uses of financial instruments, together with self-discovery techniques, financial
planning techniques including how to earn, collect, use and invest money, savings allocation
and DCA investment techniques, debt management techniques, savings increase techniques,
personal income tax saving planning techniques as well as the principles and importance of the

Sufficiency Economy Philosophy in Thai society in order to be applied in living.

NUIAN1TUINITHIANLAZNNTITEUFINNTTUUR
15.100 wallosnunisastiannteyn 3(3-0-6)
TU100 Civic Engagement

Ugnilsdndniin unum uagnihiiasuiingeuvesmaifuandnfifvesdsnulugiugnaiiies
Tan HuNsTUINNMIMAINTaIE3s Wi M3ussens NMsedusiensddnwisieg ga Jusu Tnetdndnw
wdpadavinlasenssused tieliAnnssus vieiansiwasuudas luussuiianla

Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of various
case studies and field study outings. Students are required to organize a campaign to raise

awareness or bring about change in an area of their interest.

ABILRANIE
A UIAUY
978. 200 LUIAALAEN WA ULIANTWUSTTULALRAAIMNTTY

v I3 3(3_0_6)
GEMNGRPIR
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HIM 200 Concepts and Theories of Cultural Heritage and

Creative Industries

[
[

AusnuguieatuieuvesinusssuwnAnwaznguineiuusssuiddgieduiugiu
AMTUNITINNTUIANIAUSTTURALRNANNTINAT9ATTA
Basic knowledge related to definitions of culture, key concepts and theories for

managing cultural heritage and creative industries.

979. 201 NUQYTLAZNITRULNDNITINNITNIANTAIUSTTULAE
v '3 3(3'0'6)
PAFIVNIINEFITNEAIIN
HIM 201 Accounting and Finance for Management of Cultural

Heritage and Creative Industries

AnwnannisUyFuazn1stuloswu JUn1TRULAarUIELAY FAdIUNI9NITRU N1TILATIEN

L o v o

f\m@mnu LagNIIATNRUNTIIAN ﬂiiﬁﬁﬂ‘l&ﬂﬂ’]ﬁj’]ﬁ!@ﬂmnu&l']ﬂ']‘lﬁuﬂ5’1?1'1114@'1143Jiﬂﬂ§1(§uu5353~1LL’ﬁ%
PAAMNTTUATIATIA
Fundamental principle of accounting and finance, financial statements, financial ratio,

analysis of breakeven point and pricing, case studies of pricing for cultural heritage and creative

industries.
379. 202 Aavuiiionsad1sassAuinngsy 3(3-0-6)
HIM 202 Art for Creative Innovation

Aavruazifamnnisinedany durRausaneulseiRmans Aavnziunn Aadvnziusen
sufsdavring Suazvieunfindmnsdeanuazyszifaans anude gunismanitazaiiudn
afassdlugugninddumalygiiloadassuinnssu

The synopsis evolution of prehistoric, western, eastern, and Thai art, reflecting social

and historical background, beliefs, aesthetic, and creativity as intellect properties to design

innovation.
379. 203 91585553 NsWasULUaATUIANS Y 3(3-0-6)
HIM 203 Civilization, Transformation, and Innovation

[

WAIUINIT158535UNEARY 991585550 ALTUAN 0158555UnETUODN AaBAIUMANISIAAY

vaalan duilinasionsiUasunlatiazainassauinnssuuisgaade
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The significant evolution of the western and eastern civilizations including the
remarkable global incidents unavoidably impacting the transformation and innovation design of

the era.

938. 204 Mﬁuﬁﬂﬂiﬂﬁl’lﬂizﬁlﬂﬁﬁﬁlaﬂﬁﬁﬂﬂﬂﬁm5®ﬂ$WU6i'ﬁJLLa$
’ L 3(3-0-6)
AAINNTTUATNATIA
HIM 204 Applied Anthropology for Management of Cultural
Heritage and Creative Industries
mnAnmanyweingrfausssuililuniseSueusngmsaidsaumas Saussnduiifisng q 8
ihlugnisidilasgraduszuu wasdenlosmnuduiudvestaaniudinuuaz fausssulusefud
Afenduinananinszualaniitad
Concepts of cultural anthropology for explaining and understanding the social and
cultural phenomena systematically, as well as a wide understanding of relations between

individual, society and culture in globalization.

979, 205 NANLATEFAIEASINNITIANITUTANTAIUSTIULAS
i % I3 3(3'0_6)
ANENNTTUATETIA
HIM 205 Principles of Economics for Management of

Cultural Heritage and Creative Industries

mqwﬁmwgmam%LﬁaaﬁuﬂizﬂaﬂﬂﬁaEJ \ATEANANSANTIA WA LATYEAERTINNIA LilaAM
dlangfinssu yara U3EW die fune n1ady v mssiiufanssudneglunaiadiieadestuay
lliﬂﬂ’?@.l‘lmiﬁllLLﬁ%QWﬁWMﬂﬁSNﬁ%’Nﬂiiﬁ 3’31]‘171,5\‘1LL‘L!’J?W@L‘ﬁj@ﬂé{u%’]ﬂLﬁﬁ‘lﬂ;ﬁ:ﬂﬂamﬁﬁl@ﬂ’]ﬁﬁﬂﬂ’]i%’m
TUSIIY

Fundamental theory of economics consisting of principles of microeconomics and
macroeconomics. To understand the behavior of individuals, companies, buyers, vendors,
government, activities in the market relating to cultural heritage and creative industries. The

course will also include basic concepts in economics for cultural management.

979. 210 NENN1IAATIALIBN15TANITUTANTRIUSTSU LA Y
3 & 3(3'0‘6)
QNANNTIUATEATIA
HIM 210 Marketing Principles for Management of Cultural

Heritage and Creative Industries
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LUIAAKAZYNHBYNITNAIA N1FITENITAAN N1THUEIUNINITRAIR Nsdanngud e
NM38AINIFUVLIRARS 9T N1SFRANTTININTNANARUUNANNENY NSTRThuRLNITAaTn NAgNSN1INAA
uayMIaF R nAuALiiensdansusaniausITILaY gRA N TIAT SETIA

Marketing concepts and principles, marketing research, market segmentation,
identifying a target market, market positioning, integrated marketing communication, marketing

plan, marketing strategy and branding for cultural heritage and creative industries management.

979. 212 NIANITNTNEININIIAIUTTTH 3(3-0-6)
HIM 212 Cultural Resource Management
wuAnkaznguiifeatunisianiminensmeiausssy ndnuagnszuiunslun1sinnig
ningnsmainmusssiedidu msAnviTeuiisuuumensdanmeminensmeiamssnilugaa
Tagtuldegraumingan asgniinienuaibagzAudIAyromIngInInIeInusssy warldnineinsmia
Tauussallviinuseleviasn
Concepts and theories related to cultural resource management, principles and
procedures in sustainable cultural resource management, a study on a suitable way of cultural
resource management in current situation including awareness raising of values and significance

in cultural resource management, as well as fully using of cultural resources.

979. 214 FouazTmusssdRining 3(3-0-6)
HIM 214 Critical Media and Cultural Studies
nquiinindiifeidesivdenarimussy ethuniinsgiauduiussevinede uay
Yausssulagradussuu suavlawmelisiugunaid uead 1nnssutaznisassammunuluia
519 9 uagdieseiiuans Wefinwnsdeseseumneveauilnaiinnuunnsnadiuine eng sudu
Suarasieunisadedndnuainude
Critical theory concerning culture and media to analyze their relationship
systematically revealing hegemony, myth discourse and representation in various contexts, and
analyze message receivers with diverse backgrounds in gender, age and class reflecting identity

construction and negotiation of meaning.

AleinAnw - wingmsfaumansiudin @1v1IvIN15IANTUIANTRUSTINLATRAMNTIHAT19aTIA (FmSusa 66 - 70) | 22



979. 215 e dnusssusINady 3(3-0-6)
HIM 215 Contemporary Visual Culture
mMsfinwuagiiniinuznisussiiofninunariinssdnnUseane 9 IugﬂLLuufwuﬁiimﬁﬂwﬁ
fazuandidiuiaunum domadsauuaysunannnisuesuaznin vuiugungudeininsysunnms
funguiiifetesuuuaninginis
The study and practice of gaze to interpret and analyze various types of images in form
of cultural studies revealing roles, social implication, and power both of gaze and images based

on the critical theories associated with related theories in interdisciplinary aspects.

979. 230 NITUIUNMTATNATIAUALNIHER TR YNTIUFD 3(3-0-6)
HIM 230 Creative Process and Production in Media Industries

nsrUIUMTAIIFRaTaTIAUsEIANa 1N 9 lngluduainaudnaieassaauilugnisndn

o
=*X U aa ¥y Y

Hude Adlefmalfsuimusssuuargsia Bouduszaunsalluividnandatudifiniuaiansauas
peAnsTilaniay edlanszuiuntsndndeainiassd uazanansnsisudeaitassdldluounan

Creative practices in creative media, knowledge to transform creative ideas into media
production, which are considered to meet both culture and commercial aspects, engage in
professional experiences with talented artists and outstanding organizations, understand how

creative works are generated so that students will be able to initiate their own creative media in

the future.
78. 300 YleUIENITTRAIUSTTY 3(3-0-6)
HIM 300 Cultural Policy

wnAnwaznguiulouiemsiausssy fan nsruiunsaine msdmuslents MaufoR ns
Usvillunauaznansenuvesulouigneinusssunegidiuladiubs asdnsmieimusssy uasdiay
‘W%'a:uL'%‘auifmﬂﬂ'ﬁiﬁﬁﬂmuIamamﬁ@uusssmzﬁuﬂizLwﬂLLazmmﬁmﬁ

Concepts and theories of cultural policy, rationale and process of formulation,
implementation and evaluation of cultural policy and the impacts of cultural policy to

stakeholders, cultural organizations, and society, as well as case studies of cultural policies both

in national and international levels
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8. 301 NSIANTTAIUTUALANLANATINETIA 3(3-0-6)
HIM 301 Knowledge and Creativity Management
MANAITIANITAINS TATIEN DBAKUY UagiimuszuuInn1sAuimemalulagalsaune
uazdeaiislval anyanra 83dns/antumsTausITILargRaMNITNaNaTTA thdnszurunslunis
W iAnauAnasassakaziasdanusivldlifnuselevigegalunisdnnisusaninusssuuag
QAAMNTTUATIATIA
Principles of knowledge management, analysis, design and development of knowledge
management by using information technology and moden media contributed by individual,
cultural and creative industries organizations and imstitutions, the process of developing
creative thinking and the application of its concept to create innovation for cultural heritage

and creative industries management.

979. 302 528 UIBITYLNBNITIANITNIUSANTAIUSTTULAY
% 4 3(3_0_6)
PAAIVINTTUATATIA
HIM 302 Research Methodology for Management of Cultural

Heritage and Creative Industries
ANPULLAZTIIUITIAIUNITIANITNICTAUTITN MaonauLUlldNLaz T2 TauITITaNg
fausssuiadiinuuandinunm msssandlduupauasnguifunisdanmemeiausssuldly
N1585191ANG1LarN1T0NLUVINUITENIBLATINITNITTRILUG TN N1SHNNUNTSYINITenIolaTINT SM9
TUNUTITY
Characteristics and trends of research methodologies in cultural management, both
quantitatively and qualitatively, application of the concepts and theories of cultural

management to assign research problem and design cultural research or project, practice

conducting research or project in culture.

979. 303 msé’fﬂmﬂmamimqmmﬂ"’a’wuﬁﬁmmsqmamﬂﬁm
Y . 3(3-0-6)
GEMAGRRIR
HIM 303 Project Management for Cultural Heritage and

Creative Industries

s A A v

WWINNElATINITNIEINUSTTN IREYTUINITLEIARLaTUSEENALATEHAIUNTIANITIATINS
agausyuu iedniuasanidunslasinsniediamuessy MalnseRtoya 1NN @5 19aTIALEINTY
ANITUNITRIUSTTUTW A UARAARDINUUTUNIALLA TRILTTTULAE AIUABINTVR InguL Vs N

WNEIVBY NSUTTUIUNTS AUDINTITINNTISANUUALULUAY hazn1SUSEIUNA
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Concepts of cultural projects; applying instruments of project management
systematically and holistically to conduct and implement cultural projects; analyze data, plan
and develop cultural activities which are accord with social-cultural contexts and stakeholders,

project estimation, including change management and evaluatation.

979. 304 NAENENITIANITNBUIANTAUSTIULALONANNTTUATNETIA 3(3-0-6)

HIM 304 Strategic Management for Cultural Heritage and Creative Industries

(%
s o 1

LUIAALAZHAIUINITNITIANITOIANIS NANLAYNTZUIUNITVBINITIANITITINAYNG A9UA NS
Amualderirdkasiusia n1seszianinwindeungluwaznieusn nsimuanagns n1su o
uaymsAnnuUssfiune WeadannuldiuTeulududdunasUszgndlflunuiuasanfaussauuas
PAAMNTTUATIATIA

Concepts and development of organization management, principles, and processes of
strategic management, including identifying vision and mission, analyzing external and internal
environment, strategy formulation, implementation, and evaluation to create competitive

advantages that are applied to cultural heritage and creative industries.

379. 313 nsdeanstiaiausssy 3(3-0-6)
HIM 313 Cross-Cultural Communication
AYUNLNBLATUNUINTDINTSHRA15T 10 TAIusTTN BnBnanToatnusenaun e musssy wuy
WHUNTSEOA1IN19TAUEN T wazD LTI Q%HﬁiiﬂLLﬁ%ﬂ@ﬂ?ﬂﬂiﬁ@ﬁﬂi uTausssu waznsieans
PufaussaluanmunsaingiausssuuaylugalamAtmiderudilauazinswluanuvainvane
NTAIUSITY
Meaning and role of cross-cultural communication. Cultural influence and component.
Verbal patterns and non-verbal communication patterns. ethics and problems of cross-cultural
communication. cross-cultural communication in multicultural situations and in the age of

globalization. For understanding and respecting cultural diversity

978. 320 nsdnnsusang ity mednnusssy 3(3-0-6)
HIM 320 Intangible Cultural Heritage Management
#aNN3IANTUIAN AT IMNETAUETTL UTEIAn TAIWINNT LAATEUINMNTANIUINYINTAN
ity metausssuidussiussmanasuiunnd eadumnunsendniseuauazanuddoes

usanniVeuaMeiausssu dnsusmsdnnisiaesumnsauLas gy

Y v v Y
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Principles of intangible cultural heritage management, domains, development, and
safeguarding of intangible cultural heritage at both national and international levels. Awareness

raising of its values and significances leading to the appropriate and sustainable management.

979. 340 Manguiion1sinnIsmsasAn AL TwaY
1% I3 3(3'0'6)
ANENNTTUATATIA
HIM 340 English for Management of Cultural Heritage and

Creative Industries
mMstauineenedanguisiduiowisumdsudmiunindigivndnuazivinisdiuns
Fansinmssan Tneuunsiinduinwennsils msye n1seu uazmadsuiifisrdesszifudlagtusny
mmﬂvn\ﬁ?muaiiuLLasqmammima%ﬁaaﬁﬁ
Development of essential English skills in professional and academic preparation for
cultural management. The emphasis on the practical skills of listening, speaking, reading, and

writing involving the current issues of cultural heritage and creative industries.

379. 400 nsAnwIaINZISos 3(1-4-4)
HIM 400 Special Project
ﬁﬂwﬁuvﬁﬁassLawwuﬂﬂaﬁﬁLﬁamLﬁmsﬁaﬂﬁmmﬁmiamﬁaﬂf@uuﬁiimmmmaﬂmmz

Auaulavestindnw mstéfmiaLLaﬂJmmmiéﬁU?ﬂmﬁaaaﬂLLUULLmuImqmﬁ@uuﬁﬁmﬁgﬁmmm
Jausssunargeaivnssuaiiassn lasldinadanagnquiaisgfiieidesiunisdanisinusssy
nsanwaudulule nmsdndunsauunulaedanvuiazmsaduayu Savihaulszann Mieszi
lasan1s Ussiliuuaziiauanaaiuvedlasanis myianan1sAnwwlseandy 2 seA Ao S (HNw) Lag
U (ladeinu)

Individual study with concepts and approach of cultural management relied on learners’
interest and skill advised by advisor or Designing plan for cultural project including both cultural
heritage and creative industries, using techniques and theories that are related to cultural
management, feasibility analysis, implementation by fundraising and finding other supports,

budgeting, project analysis, evaluation and presentation of project results. Assessment is graded

into 2 grades: S (Satisfactory) and U (Unsatisfactory).
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979. 410 nOMuEkaz3esTINlunIsIanIsNIAnTRUsIIULAY
v ¢ 3(3-0-6)
DNEANUNTTUATNEATIA
HIM 410 Laws and Ethics in Management of Cultural Heritage
and Creative Industries
ngwm&JLLawé’mﬁsjﬁﬁiuﬁgﬂuigﬁuﬂizL‘vmLLamdeUwmm?iLﬁm%’aaﬁ’umﬁﬂmsmﬂﬂ
JausTTULAYgRAMNTINATATIA MItaniABuSiazUszaumsaifudilentng Ussidud
Aertes naemaunsaisdiinuaznisdmdnnguunsuazranasesssuluufdalunisdanisusen
TUUTTIULALORNAMNTIUATIETIA
Laws and codes of ethics at both national and international level which are related to
management of cultural heritage and creative industries, exchanges of knowledge and

experience with experts, relevant issues, including awareness and implementation of laws and

ethical practices in management of cultural heritage and creative industries.

79. 411 N1SENURURNUAMUNITIANITUIAN TG TIULAE .
., ) 3 @Eneu 250 L)
ANENNTTUATNETIA
HIM 411 Internship for Cultural Heritage Management and

3 (Training 250 hrs.)
Creative Industries

nsEnUuRMunsluesdnsimanzauLazifeIta Loy InIN1seIAnNIginwen1ImIny
WIoUININTBUNSHNUHUR NM3ianan1sfinundl 2 sedu fie S () wag U (ldnw)
Practicum in proper and related organizations to integrate body of knowledge into skills

with practicum report and assessment will be 2 levels : S (Satisfactory) and U (Unsatisfactory).

1U9RULABA
979. 250 PINWENNTADAITNNYILAL IUUSTTUINSLUBIAU 3(3-0-6)
HIM 250 Basic Communicative Skills on Khmer Language and

Culture
Hnvinwen1sila n1sym n1seu wazn1sdouiisnduenisdoarsaiwiuusiiugiusiunis
Seusuazanudiladinuuas SausITINs
Practicing listening, speaking, reading, and writing skills which are essential for the basic

Khmer communication through a learning and comprehension of Khmer culture and society.
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938. 350 Minwen1sdeansn e TausssIRNTTER UNaNS 3(3-0-6)
HIM 350 Intermediate Communicative Skills on Khmer
Language and Culture
FvsRuneu: aaulain 979, 250
Anvinwemsdoasnvivasedsdiussansnmeunisits mawn ey uagmaTouiiuds
HIUNSSEUTHaEAITdIANLAE TS TTULINS
Pre-requisite: passed HIM 250

Broadening effective communication skills of Khmer in listening, speaking, reading, and

writing at the intermediate level through a learning and comprehension of Khmer culture and

society.
978. 370 vinwgnsdeansnTwkas TaLsI TN TG 3(3-0-6)
HIM 370 Advanced Communicative Skills on Khmer Language

and Culture
FsAuneu: @auld 91e. 350
WamuinwgnnsaeansnuIINsTERUgUNSile Mswe Mse1u wazmsideurunsSoud
wazAULT lAFIALLAY TMUS TTLVLS
Pre-requisite: passed HIM 350
Enhancing advanced communication skills of Khmer in listening, speaking, reading, and

writing through a learning and comprehension of Khmer culture and society.

979. 251 ﬁﬂ‘l%ﬂ’ﬁ?ilaﬁ’]iﬂ’]‘t}’]LLﬁ%’?@Muﬁi‘iﬂJWﬁﬂLﬁaﬂﬁu 3(3-0-6)
HIM 251 Basic Communicative Skills on Burmese Language

and Culture

(%
& 1

Hnvinwen1ss N1INA N1991U LLa3m’5ﬁu&mﬁaﬂ’1L‘T]‘um'aﬂﬁiﬁaaﬁiﬂﬂwﬁwﬁﬁwugﬁuwﬂuﬂ1':?
Seusuazanuladinuuaz Sausssuni

Practicing listening, speaking, reading, and writing skills which are essential for the basic
Burmese communication through a learning and comprehension of Burmese culture and

society.
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970. 351 Finwemsieansnwuas TanLsssumdIsERUNans 3(3-0-6)
HIM 351 Intermediate Communicative Skills
on Burmese Language and Culture
dsAuneu: aaulsiv 21e. 251
AnvinwgnsdeansnmwimainegnsiiussdvBaimiunsila msya nseu waznsTeudiudy
HIUNSSEUkarAIladnuLaE TS TTUNEN
Pre-requisite: passed HIM 251

Broadening effective communication skills of Burmese in listening, speaking, reading,

and writing at the intermediate level through a learning and comprehension of Burmese culture

and society.
8. 371 MiNYeN15H0asN YL SAUETIUNINTEA UGS 3(3-0-6)
HIM 371 Advanced Communicative Skills on Burmese

Language and Culture
dsAuneu: aauld 8. 351
WamuinugnsieansmwimsiseAugenunsile Mawa A3 waznsiTousinunsiFous
wazAUladIALLaY TMUSTIUNIN
Pre-requisite: passed HIM 351
Enhancing advanced communication skills of Burmese in listening, speaking, reading,

and writing through a learning and comprehension of Burmese culture and society.

179, 252 ﬁﬂt«;gmiﬁamiﬂmﬂLLazi’wmiimuquﬁmﬁu 3(3-0-6)
HIM 252 Basic Communicative Skills on Malay Language and
Culture

Anyinwen1sils 13w N13581u wazn1sleundnduionisdearsnuualgiugIukIung
Seuikazanudiladinuuaz ausssunany
Practicing listening, speaking, reading, and writing skills which are essential for the basic

Malay communication through a learning and comprehension of Malay culture and society.

AleinAnw - wingmnsfaumansiaudin @113vIN1IIANTUIANTAUSTINLALERAMNTINATNATIA (FmIUTTa 66 - 70) | 29



978. 352 vinwgnseansnTwuas SamLsITINAYsFuNan 3(3-0-6)
HIM 352 Intermediate Communicative Skills on Malay
Language and Culture
wdadunew: asulaiv A7e. 252
Anvinwznisdoansnivinangedsiiuszansamdiunisila i1y N1 waznsiTou
FanAsrunsisoudiazanandladsauuas Sausssumany
Pre-requisite: passed HIM 252

Broadening effective communication skills of Malay in listening, speaking, reading, and

writing at the intermediate level through a learning and comprehension of Malay culture and

society.
978. 372 vinwgnseansnTw ke SRusIIINAY TG 3(3-0-6)
HIM 372 Advanced Communicative Skills on Malay Language

and Culture
sAuneu: @ould e, 352
Wamuinuesdoansnvsangsefugesunsite msye ey warmaiBeusinunsiseus
LLasmmL%’ﬂﬁ]éfﬂﬂm,t,aﬁwuﬁﬁmmg
Pre-requisite: passed HIM 352
Enhancing advanced communication skills of Malay in listening, speaking, reading, and

writing through a learning and comprehension of Malay culture and society.

939. 253 TiwrmsaeansawnasSausssuSonunu oy 3(3-0-6)
HIM 253 Basic Communicative Skills on Vietnamese Language
and Culture
Hniinwznsils N13A N1797U LLazmiL%uﬁ"«i’ﬁLﬁcjwiam'i?iamimmLﬁamumﬁugmrﬁmmi
Seusuazanudladnunas Tausssueauy
Practicing listening, speaking, reading, and writing skills which are essential for the
basic Vietnamese communication through a learning and comprehension of Vietnamese culture

and society.
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938. 353 Tinwgnsdeansnmuaz Tausssuisauusesunans 3(3-0-6)
HIM 353 Intermediate Communicative Skills on Vietnamese
Language and Culture
FvsRuneu: aaulain 999, 253
Anvinuznsdeanrsniviisauegeiiussdniameunisils nmme n15e1u waznsdeu
WanAnrunsiFoudiazanandladsauuas fausssnisauny
Pre-requisite: passed HIM 253
Broadening effective communication skills of Vietnamese in listening, speaking, reading,

and writing at the intermediate level through a learning and comprehension of Vietnamese

culture and society.

970. 373 ﬁﬂ@zmi%"amimmLLazi'wUGiimﬁEJ@u’mizﬁuga 3(3-0-6)
HIM 373 Advanced Communicative Skills on Vietnamese
Language and Culture
FsAuneu: @ould e, 353
Lﬁmwuﬁﬂwm5?%@3’15;1wwﬁsmmmzﬁuqqﬁmmsﬁq N1SUA N15871Y UAgNISITYURIUNTT
Seusuazanudladpunas ausssueauy
Pre-requisite: passed HIM 353
Enhancing advanced communication skills of Vietnamese in listening, speaking,

reading, and writing through a learning and comprehension of Vietnamese culture and society.

279. 254 ﬁﬂwmiﬁlamsmmLLaﬁwuﬁismanLﬁaaéfu 3(3-0-6)
HIM 254 Basic Communicative Skills on Lao Language and
Culture

Anvinwenisils n1sua n138u wazn1sleunidndusen1sdeasn vianiugIuRIuNS s eu3
warAMUTladIRLLAE TAUSIINAT
Practicing listening, speaking, reading, and writing skills which are essential for the basic

Lao communication through a learning and comprehension of Lao culture and society.
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938. 354 Minwen1sdeansn e TausssIaIsERUNaNS 3(3-0-6)
HIM 354 Intermediate Communicative Skills on Lao Language
and Culture
FrvsRunau: aeulsinn 979, 254
AniinwgnsdeansniwianegisdiszavBamiiunisile mayn n15e1u wagmadouliiuby
MU EUTHarANlIdIANLAE TAUSTTNAT
Pre-requisite: passed HIM 254

Broadening effective communication skills of Lao in listening, speaking, reading, and

writing at the intermediate level through a learning and comprehension of Lao culture and

society.
978, 374 vinwgnsdeansnTwas TansIINANITER UGS 3(3-0-6)
HIM 374 Advanced Communicative Skills on Lao Language

and Culture
JdsAuneu: @auld e, 354
Wamyuinugn1sdeansnwansefugsiunsils msyn 5oy wasmsdeurunsiieus
wazAladiALLay IMusIINaT
Pre-requisite: passed HIM 354
Enhancing advanced communication skills of Lao in listening, speaking, reading, and

writing through a learning and comprehension of Lao culture and society.

979. 255 Thwrnsdeasneuas Tausssuduladde ey 3(3-0-6)
HIM 255 Basic Communicative Skills on Indonesian Language
and Culture
Anvinwenisile maya n1sen waznndeuiisniutenisdoarsniuwdulafiBefiugius
nsseuskaraNuiladinukar Tausssudulailley
Practicing listening, speaking, reading, and writing skills which are essential for the basic
Indonesian communication through a learning and comprehension of Indonesian culture and

society.
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979. 355 PINYLNISTERAITN WAL TMUSTIUDUlATTeSEAUNaIs 3(3-0-6)
HIM 355 Intermediate Communicative Skills on Indonesian
Language and Culture

a v o 1

Adadunou: aeuldiv 938, 255
Aninwenisdeansa wdulati@eegneliussd@niamaiunisile nsya N13e1u kagn1sidey
diFuRunsiseuskarauladuuwas ausssudula tiige

Pre-requisite: passed HIM 255

Broadening effective communication skills of Indonesian in listening, speaking, reading,

and writing at the intermediate level through a learning and comprehension of Indonesian

culture and society.

79. 375 vinwgnsaeansnwuas Tamsssudulaiifeseiugs 3(3-0-6)
HIM 375 Advanced Communicative Skills on Indonesian
Language and Culture
JdsAuneu: @auld 28, 355
L'ﬂ'uﬂguﬁﬂwm5?1'9mmwﬁuimﬁLé?iaizﬁugqéﬁumiﬁa N15NA N138U UaLNITIYURNIY
nsseuskaraNunladinuuar Tausssudulailey

Pre-requisite: passed HIM 355

Enhancing advanced communication skills of Indonesian in listening, speaking, reading,

and writing through a learning and comprehension of Indonesian culture and society.

978. 260 Vinwensaeansn ez Tausssusudo sy 3(3-0-6)
HIM 260 Basic Communicative Skills on Chinese Language
and Culture
Hnvinwenisil N13A A1581U LLazmiLédusmﬁﬁﬁL“flum'amﬁﬁamﬁmwﬁu‘ﬁugmﬂmmiﬁaui
wazANUUlaFIALLAE TRILEIINIU

Practicing listening, speaking, reading, and writing skills which are essential for the basic

Chinese communication through a learning and comprehension of Chinese culture and society.
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938. 360 Vinwen1sdeansn ez TausssudusEAUnans 3(3-0-6)
HIM 360 Intermediate Communicative Skills on Chinese
Language and Culture
FvsRuneu: aaulainn 999, 260
Anfinvzgnisdeamsnwduegieiiussansamsunsils mayn mss waznadouiianda
AU EUTHarAUlIdRNLAs TS TTIAY
Pre-requisite: passed HIM 260

Broadening effective communication skills of Chinese in listening, speaking, reading,

and writing at the intermediate level through a learning and comprehension of Chinese culture

and society.
978. 380 vinwgnsdeansn e TamnsIsuiuTEiugs 3(3-0-6)
HIM 380 Advanced Communicative Skills on Chinese

Language and Culture
FsAuneu: @euld 91e. 360
WisyuTinue sieansmuIuseiugadiunsile nmsye N8y wasnsBousiunsiSeud
Loz lAdIALLaY TS TTLIY
Pre-requisite: passed HIM 360
Enhancing advanced communication skills of Chinese in listening, speaking, reading,

and writing through a learning and comprehension of Chinese culture and society.

979. 261 ﬁﬂ‘l%ﬂ’ﬁ?ilaﬂ’]iﬂ’]‘t}’]LLag’TwuﬁiﬁﬂJLﬂﬂﬁaLﬂaﬂﬁu 3(3-0-6)
HIM 261 Basic Communicative Skills on Korean Language and
Culture

¥

Aniinwenisita N1y N1381u wazn1sleuidndusenisdearsnivinindiugiuniunis
Seusuazanuladinuuag Jausssinva
Practicing listening, speaking, reading, and writing skills which are essential for the basic

Korean communication through a learning and comprehension of Korean culture and society.

979, 361 TNYeENNIEeET ALY TAIUSTTIATES S UNANS 3(3-0-6)
HIM 361 Intermediate Communicative Skills on Korean
Language and Culture

Judsruneu: @aulaivn 919, 261
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Anvinwgnisdeansniviniviesnadiussansaindunisils nsYA 115814 waznsileuifiania
KU gU LA ladenLLa TRLSITINVA

Pre-requisite: passed HIM 261

Broadening effective communication skills of Korean in listening, speaking, reading, and

writing at the intermediate level through a learning and comprehension of Korean culture and

society.
979. 381 MiNYEN13FRA TN YL TRIUSTTUNMATEAUEN 3(3-0-6)
HIM 381 Advanced Communicative Skills on Korean

Language and Culture
FuUsRuneu: @auld e, 361
amuinwgnsdeansnuiinmassiugadnunisits mswe mseu wasnsdeurunsoud
wazAUladIALLAE TAIUSTINNINE
Pre-requisite: passed HIM 361
Enhancing advanced communication skills of Korean in listening, speaking, reading, and

writing through a learning and comprehension of Korean culture and society.

A UF0N

MNANTANNIIIAIUS T
270, 227 NNFIANITUIANNISLUTIOUAR 3(3-0-6)
HIM 227 Archaeological Heritage Management

ﬂﬁﬂizqﬂﬁumﬁ@ ‘quwﬁmﬁﬂmﬁmmﬂmﬂmﬁmﬂﬁLﬁamﬁmumu #1929 AuAT Useidiu
AnudAey Mseusny saudiamsdemnuvneuazineuns sasnauai s milofuesAmsTiAEITes
I@sJLﬁumi%’mm3‘1‘7iﬁ’1ﬁﬂﬁamsﬁﬁ’aui'ammﬁﬁdaulﬁﬁam?{a wavsd1vesusantusued Tneaslideniny
NAINNANBNNORSN B LATWANANTNITIAIUTTIN

Applying concepts and theories of managing archaeological heritage for planning,
surveying, significance assessment; conservation including interpretation, dissemination, and
collaboration with relevant organizations; management which is concerned with related
stakeholders, archaeological heritage owners, as well as sustain identity diversity and codes of

cultural right
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978. 326 MINALILAZANTIANTUIANNTRIUTTTTIYTUINNT 3(3-0-6)
HIM 326 Integrated Cultural Heritage Management and Development
‘gimﬂmwé’ﬂLLaSLLuuﬁmLﬁamiﬁw‘mLLasmi%’ﬂmimmﬂmﬁwuﬁism wala wag
nszuumslunsdamsuazmsimunsanmaiansssuiiauslagesinssefunAuasnumnd nagn
Tunsneunun1sinnsuarMsiamLsanTN I mussINoE 198y
Integrated principles and concepts for cultural heritage management and
development, techniques and processes in cultural heritage development and management
proposed by national and international organizations, strategic planning for sustainable

management and development of cultural heritage.

978. 328 N5IANTSTeUARITIaNTINUETTY 3(3-0-6)
HIM 328 Management of Digitalized Data for Culture

CY [ aa o [

LWIRRUAEYg B NeINUNTIANTTTeYaRdvia dnynzuazUszinnYeteyandvianieinus Ty

RV

U s

msdnnsgudeyaiiiensanuinuinazniseying msdszgnaldddnaiiionsdrfusaniamsssy
agaliusyAnSan uasiiion1sdaniseenedatiu

Concepts and theories related to digitalized data, characteristics, and classification of
digitalized data for culture, database management for safeguarding and preserving cultural

information, as well as application of digitalization to access cultural heritage effectively and

sustainable management

918. 329 N3IAN1INIviAITRIusTIY 3(3-0-6)
HIM 329 Cultural Landscape Management
wnAnRFUIvimamsssy Use iR unuimuazanuduiudseninasan Jausssuiidudes
Ieuwaznfiyan fuanimsdnnis nsanusnwidalouisuazmseyinvdsruuazdsnndeustedsdy
Introduction to cultural landscape concepts, evolution roles and the connection

between tangible and intangible heritage with the expression of management, policies

preservation, and social and environmental conservation sustainability.

979. 426 Msdnnmsmsvios i Tmusssy 3(3-0-6)
HIM 426 Cultural Tourism Management
LuaARRERUNITTe Wl TR UsTIN ANARYRATUNUINYEINISHBTEY Usennnis
VieufirTausssy nsnatn MsUszliudnen nunamendier NansEnu LaznIsIAnNIsAISToien

TAUFITUDY19TIE U
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Introduction to cultural tourism concept, significance and role of tourism, typology of
cultural tourism, marketing, tourism resource assessment, impacts and sustainable cultural

tourism management

0. 427 NsIANSANSSueuazunasTeuin1eTnussy 3(3-0-6)
HIM 427 Museum and Cultural Learning Center Management

NANNITIANITANS AT UaZUNAUTIUTN AU TAUTTTN 19AUNTNT Unum laseasia
nsruIuNstuMIdansuvadseuinieiausss Msdansingdauans N133ninssan1s Msdafanssy

LaEN1TUINITNSANINETULMANTUTNITAIUETIUTURUUAN 9 NaensMsUssIduiuswasnis

doansmananalugnauiiinuy

9

54

Principles of management for museums and cultural learning centers to understand their
roles, functions, organization structure and process of management, as well as collections
management, exhibition design, event and educational services including a study of public

relation strategies and marketing communication for audiences.

979. 428 N1IANITUIANLIDY 3(3-0-6)
HIM 428 Urban Heritage Management
N13AN¥IITAUINITVONLIIDY DIAUTENBULIDY ANUUTLATAMAIYBINIANLLDY AUFUTUS
sErinAuLazuIAniiies nann1sdanisusaniiies wuaneniseysnvlasimuiusanilodulsising o
a89a519a53¢ MAoRILAnwmansEURINMIREILazn1sUSUldulsueienu iy
The study of urban evolution and element, characteristic and value of urban heritage,
the connection between urbanites and urban heritages, principle of urban heritage

management, conservation, and development in various contexts with creativity including

development impacts and policy adaptation for sustainability.

MIAYNEAINNTTUATIIATIA

970. 336 PREANNTINAS9ATIALUUTUNENG 3(3-0-6)
HIM 336 Global Creative Industries
NANNITINNIT Wawn1s Je1u Useaniazuleuien1saasugnaIinssuas9assAueauIun
Usena Anvuazlinszitadennud i iemduuuunsuimsdanmisfianansathuusuldludseme
e eludssifiuasugiaadneassd dosedeassd wazouduadassd
Principles, development, definitions, classification and policies of promoting creative

industires of many countries, study and analyze key success factors in order to define models
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that could possibly be used in those of industries in Thailand, including issues of creative

economy, creative city and creative class.

979, 337 PREMNTINNNEUAT Tan1ATnil wardnanval 3(3-0-6)
HIM 337 Film Industry, Globalization and Identities
Wun1sgnavnssunmeunSuuSuUnmAkazN RSN anwalve LA e UR SIAz eI
N133ANITYAGIMNTTUNINEUAT N1TTINVURALNTTINAT N MU TTENIINUsemaluuTunlan1Adnd
MsWELNSANEUASluTameng o Talsanmeuns WAnanweuns uazunanosiloanIuis
Development of film industries in national and international context, identities of film
audience in each country, management in film industries, co-funding and co-production of films
in global contexts, film distribution in theatres, film festivals and video streaming platforms.
979. 338 gamnsnilnsvimiuazdolnilugaddsa 3(3-0-6)
HIM 338 Television Industry and New Media in the Digital Era
wdnmsmsdanisiefidndsimalsuasnaussleviiasisae nssunnITEn MITns g

¢ o v

MsAa1n anmundendiiinasegnannssulnsiiay dedwend nssande luauisnsatsyarlude
uayeamevesgramnsalnsiimiuaydelilugafdia

Concepts and theories in managing media by considering their stakeholders in
consideration of balancing profit and public interest, production, distribution and marketing
procedures, environment that affects television industry, transnational media, and media

convergence, value creation of media content, and challenges of television and new media in

the digital era.

979. 339 AaUgnIsuanS: N IMUTTTUEDNENNTTY 3(3-0-6)
HIM 339 Performing Arts: from Culture to Industry
nanuazimuINITveIRalznIswans wfad nsazas waznsuansiuty aruduinves
ATTLART FILANTSHANILUURLALIUT NS LansaNady Taseiusummedinuuas Tansssufinseny
siaridom mafla wazdon nsimuiAazmsananfugramnssuadieassd
Principles and evolutions of performing arts including dance, drama and folk
performance, the developments of performing arts in both classical and contemporary ones,
analyze how social and cultural factors affect texts, techniques and audiences and how

performing arts have been industrialized and are a part of creative industries.
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0. 437 N15IANTAAULNITUARAS 3(3-0-6)
HIM 437 Performing Arts Management
AsERnsAalrnsuans fauAnsideniden FJULUUTDINITUEAY NIARLEDNTALARNT N7
2ONLUUIDNITHARNS NITAIAUNITLERY NTANITMUWANIaLazRINTTUUSTLANA1Y SauTans
Usganduitus nmsreseansuananlugdosslai
Performing arts management including selecting content and form of performance,
casting, designing and directing performance, performing art management for festival and events

as well as public relation, developing live performance to online content.

970. 438 N15IRN1TAATU 3(3-0-6)
HIM 438 Artist Management
n13dnn1sAalulunuusaniausssuLATgRaIMATINAT19ATIA NTEUILNTARATTHRI]
AuansaiieadefalulurufauTausssuussnneng 9 N15aMarn1sIANISAINAINISaLAY
anvazlanIziivesfaly Msdvaiuwaznsatenennildynivesdialiu aasnaunissnuininanval
Uszifiunanguine wagnagnslunisussuduiusiiiondesiunsdanisdaliy  msdanisfalu
iaileuasdluyafivia
Artist management in cultural heritage and creative industries, selecting talented persons
who can be developed as artists in various fields of arts and culture, creating and managing
talents and specific characteristics of artists, inheritance of artists' local wisdom, maintaining
artist image, legal issues, and strategies that relate to artist management, and virtual artist

management in digital era.

979. 439 NSIANISHY 3(3-0-6)
HIM 439 Audience Management

N139AN13ANUFUNUSTENTNOIANTAUL YN SNUUTUATTITUYIAVRIRVUUTRIUTTTULAY
gnamnssuaiisassd Jadedrdylunsianauduiusssninesdnsiuguy mafiud uiugvainay
msuslaanuiausssuiivainuate Inganderinuediunisnain Msussgduiug n1sdeans wazns
ALANGUEYY

Management of relationship between audiences and cultural organizations, key factors
to develop relationship between orginzations and audiences, increasing numbers of audiences
and consumption of cultures by employing marketing, public relations, communication, and

customer relationship management.
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979. 396 nMsdeudeadnaassiiionuTaus sy 3(3-0-6)
HIM 396 Creative Writings for Culture
AUNUIEYDIN T I ULTIATIETIA SUTANYULVRIIUTEUATIaTIAUTEANALY
nszuruMsMRdsuiGudunuAallaufinaislunsaiies BnUfiRileunuaiiassd e aou
Wil daaineassd unilogranvnssuaineassd wasinfooloweunsluguuuudsiinriuasdoooulal
Definitions of creative writing, study characteristics of creative writing, processes of
creative writing starting from concepts to storytelling techniques, practices in creative writing

works such as creative contents, scripts for creative industries, and novels for publishing offline

and online

979. 397 ﬂ'ﬁﬁ%’]\‘iLLUiUﬁaUﬁ’WI’N’?GNu53§3JLﬁ@ﬂ?i%ﬂﬂ’]iﬂiﬂﬂf%ﬂﬁiiu 3(3-0-6)
LAZRNANVNTINATINATIA

HIM397 Brand Product for Management of Cultural Heritage

and Creative Industries

L3 Y L3

ANwIAULIY ANEIAY UENNITINNITUUTUARUAMINIUSTIU Bnanwal Fdeviad wnuwy
NISAMUARIUNLY LAZUARNAINYBMUTUAFUAMITT USTIN AATIEANGURTUANS InaTialaznagns
MsafauusuAAuAMaIRLsIToEsTiusEANBan Weliiduiisdn and1 uazAnd naemaunisdeans
LLUW@‘MLG‘BWimﬂmiLﬁaa%JN@mﬁhLLUiuﬁauﬁm’lﬁmuﬁiimEJNEjl'ﬁ@u

Development of brand for cultural product would focus on the study of definitions,
importance, management principles of brand for cultural product, identities, visions, cores,
positioning and personality of brand for cultural product, audience analysis, effective
techniques and strategies for development of brand for cultural product in order for the brand

to be recognized, remembered and won customer loyalty, as well as to conduct integrated

communication to create sustainable values for brand for cultural product.

979. 398 AUTENOUNI TN TAIUSTTULALNAMNTTUAS19ATIA 3(3-0-6)
HIM 398 Entrepreneurship in Culture and Creative Industries
ANUNUE WUIAA mqwﬁﬁLﬁ'm%’aqﬁ’um'il,i‘;lupgﬂ'ﬁzﬂaumiwwé’muLLazi’wuﬁisu AMANYY
dfgvesgsiaiiiedny vdnnsuanudidulunisuszneuns wagndnnguineifadesiunndu
AUTENEUNIMNIdIANLAL TRIUsTTY ﬂiiﬁﬁﬂ‘lﬁﬂB;I:UizﬂE]‘Uﬂ?i%?ﬂﬁﬂﬂuﬁzﬂuuawﬁ\iﬂizL‘Vlﬁ
Definitions, concepts, and theories that relate to entrepreneurship in society and

culture, characteristics of social entrepreneur, principles for sustainable management, and law
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principles for being entrepreneur for society and culture, case studies of social entreprenure in

Thailand and other countries

978. 399 winnssunmsdamsuniulugandvia 3(3-0-6)
HIM 399 Innovation of Fashion Management in Digital Era
Faunindeiuazundu unvimveaundulugiugninde msdndugshauddu s
PONUUU NITINURUNITVIY NNTIATINRUIE NITETIRTIFUAILAZNITAAN LLﬁBLLW%ﬁINg’]USﬂWiUﬁﬂﬂ
Tudinuszdniu anudeinsvesiuilnAwazaursemansluganiva
Evolution of textiles and fashion, role of fashion as production, business model, design,
merchandising, distribution, branding and marketing, and fashion as everyday consumption,

consumers demand and aesthetic in digital era

979. 496 MseONLUUKALNIasaTIAde Yl 3(3-0-6)
HIM 496 Design and Creativity for New Media
nguiuaruuufilunisenuuudeatvassddmivdolnilugeddva miuAnasassduay
MsfmuILAAMdnNseenLUUED Mssenuuuldslineuludenieg lugandsiaiisnunsaninmusse
LAZRNEIMNTTUATIIETIA
Theory and practice of creative media design for new media in digital era, creativity &

concept development, interactive design for various media of digital era for cultural heritage

and creative industries.

979. 497 N199DNLUVUNTIANNT 3(3-0-6)
HIM 497 Exhibition Design
naniugIunIseankuuinssenstuiinsdunanuwasfanssud1e 9 Aulunisnauludnyin
INI3ANT NFDDNUUU NM3IAILATINAG Yinwe 38 wazwallalunisiiauelinsanis Wemdnssanis
N15d0a1HIUINTIANTT N1TUHFUTUSTENINTNTIANTHALEYN TIUNINITUNAUD TNTIANITLNE
= 1 [~
nsanwegeluluniens
Foundations of museum and event exhibition development and design that focused on

developing museum exhibition planning, design, project organization, presentation skills/

techniques, content, communication, interaction, and informal education.
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978. 498 33NIAUAT 3(3-0-6)
HIM 498 Music Business
159851918 8NTTUATRINAINNTTUAUNT N13TRNT1TTelAsENniefaTlu UniTeunas way
Wrsminddunslggr nsdanisnisuaniauns n1sUsudivesdatulazesansluuiunaiig
WasuuUaseanelulad wazdolnl
Structure and trends of music industry. Revenue management for artists, songwriters,
and intellectual property owners. Music festival management. Adaptation on changed context

of technology and new media for artists and organizations.

979. 499 WUy luNTInNTUIANIAUSITULALERANTTUATNETSA 3(3-0-6)
HIM 499 Selected Topics in Management of Cultural Heritage and Creative Industries
deluaniunisaitlagiiu iedinsesiuazaiisesdnnuiifion1sdnnisusaninmusssuuas
PRENNTINAS9ATTA
Current topics to analyze and develop knowledge bodies for management of cultural

heritage and creative industries.
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