APDUNANUY
dKSUUNANLBN SKA 62 - 66
Kangaasusuusy W.f. 2562

Kangnsusrunuln
AaUAMansuKIuUNUNO
muﬁmmsinmsusnm‘musssu||a:qnm|<nssua§1\)assﬁ

Master of Arts Program in Management of
Cultural Heritage and Creative Industries




= vV

@jﬂ@ﬂﬂﬂﬂ‘lﬁﬂ

Mé’ﬂgmﬁaﬂmammmﬁ’mﬁm
a'lﬂuﬁsmmﬁﬂmﬁmm%’wusasuLLazqmamﬂiiua%’Naﬁﬁ

nangnsuuUse w.A. 2562

Master of Arts Program in Management of Cultural Heritage and
Creative Industries

Revision 2019 (B.E. 2562)

81MSUNNANWYISE 62 - 66

ANYIAYUINNTTY

UWINYIRYSITUAENS



a

Wedeuinngsy WnIne1desssumans dnvigllotnAnvseauuiyailniiieduluimig

A

o [ % v

ANUSUNNANEIIUNITYINANUIINAUINYIIUINNTTY AABATUNIANULNLANUTZTUUNITIA

Y

1% [y 1 =

N13AnY eazdealazlasiasamangns ssuunisameilou seileu Jedsdusineg Fadindnw
szfonsouiuumnaazdoUuRndndud msunisaniufanssudunisfinwinasnszeziiand

Anwilundnans

[
v = v A

Weusgleviuntdndnyr WUsagatewuwimsjianueaiiolin@nwatuil naenlusaniy

A a 1

JoyatEsNIMeNaUTRNTTUNELNIHIUTRM19R1eq HuUsed wSeRnredaunuidmiingvin

U

a v

[ ! = a [ [ [y 1 a 1w = YU 3 1y
HdeasdeluseninansAnw 'J‘VlEﬂﬁEJU’JGmiilWVNL‘U‘LJE]EJ'NEJ\TJ’]‘LJﬂﬁﬂw’lf\]glﬂi‘Uﬂigiﬁlsﬁumﬂ@ll’e]

Y

UNANIRUUN

ANYIAYUINNTTH

URINYRLTTTUAERNS



f13U8y

Toyava lUieiuingrdeuinngsy

YavlRuanangnsfaUmansu e §1917INMTIANTUIANTRILSTTULAL R UNTTY

A5719855A

ANAKWIN

MANUIN N Allen1sannzideusedIn

AMARWIN U TaUIAUNNIINGIRLTITUANERNS IN9I8N1TANYISEAUTMTAANET W.A.
2561

MARWIN A 5EUBUNNIINGIAYSIIHANEAS I1A83NeTNUS d@15TWUS wagns
AUAINDETE W.A. 2559

APRWIN § U2 ednendeuinngsy unn3nendusssueans (3e nsiivuanae;
wazlulnN1sUsEliuAuNTIUEluN S Ine dnuswazn1sAuAIDaTy
W.A. 2557

AANUIN T VOUIAUNTNINGIAUTITUANERNS 19 usunFne w.A. 2547



COLLEGE OF

INNOVATION

HAMMASAT UNIVERSITY

ANYIFIUINNTTY UNINY1AYTISUANENS

dayanaly

[ 77
v v = a

Fne1doutnnssutduniieulufAUIeIuMIINe1dusITUANEAS AAAITUATLLREN
UMIANYIAE LB TUN 30 UNIAY 2538 Tasddn 1un WiguLinAMe 1140 U3ean Uy A1y
Wiz YR INeIREsITUAENS WA 2531 uwsnisulived “auduinnssugaufnw” dewiie

L% Y 1 1 a v A o a v o =) a [
G]’eNﬂ’W{L‘ViLU‘UE‘ULLUUI‘VI&I‘U’E]\‘]‘VI‘L!’JFNWHI‘U&J‘WTJ‘VI8’]@EJ‘V]‘UTULﬂaﬁuﬁﬂﬂﬂﬂﬁifﬂﬂm&ﬂﬂwﬁiﬁﬂﬂﬂ’J‘U’]ﬂJ’]L‘U‘u

' '
=) v A

Wede (College) Fnuaautaidu “mendeuinnssugaufny)” Wetuil 10 NUAUS 2540 Fiawn
a LY e ag ¥ d' “« (Y (Y = y “ (Y [ 9
anuminedesssumanslufliunlete “Ingndeuinnssugaudnw” Wy “nendeuinnssy” lu
= a A o I Yy a a a v wYo 9y 5 « o,
U w.A. 2550 WazilAg Ut LS URAYaUNTUTMSNUINENTN “He1uiens” WUy “Auf

Wadun 7 Junay 2551

WendeuinnssudatiudnnisiseunsaeuludnvaganaIuIvIBaln SRANNETUAEASIN

& v v v 'y I U oA & Yo W a v = o aa
nanraeesAnuiiImeiu Tnggeiunasidugiinunisiteus wasiluanduniiuinsgiunis
Seun1saouLazinauITelusEauuIwIg nelauaisnu sIUNaIINANURAINRAE (Synergy
from Diversity) A1lnaniennsssu (Excellence with Ethics) Seuiuasiauiuinngsy (Educator

of Innovation) wagsimuiag1aluesrsiu (Develop Holistically)

U290y mendeuinnssudanisissunisaeulusedud3yaes 3 wangns wasseaudIyan
I 4 viingns lown
1. Aauanstaudin a191331N159ANTUIANIAILETINMALRNANUNTINAT9a53A (BMC))
. AaumansUugn @1v1IBUIRNIIUNITUINIG (WIUWIR) (BSI)

CeAERIUMAe @1v13ruInnssaiagnLUIIUNRaTa (DX)

. AMNPANEASUMUUAR @19 ULUIERAENNSUIUNSAINE (CIO)

2

3

4. NYFERININTUTR @191BNsUSIISIAlUlad (MTT)

5

6. NHIAAATUIUUTH @1UNIYINITODALUUNITIANITUINIT (WIUI18) (MSD)
;

. FadenansuvnUadio @191 SIANITIANTALSTIULALNENYNTTNATINETIA (MCI)

| adetnfAnw dwmTuilnfnwisia 62 - 66



COLLEGE OF

INNOVATION

THAMMASAT UNIVERSITY

a o (Y] 4

AAYNFAU
Ingdsuinnssuiduanituduiinvese ndeusunisasias usmsuInngsun1IvInIgaIn

N15398 LN sanTudin USN1TIvINSHasTIYUITIRaUswa TausIINYRIY R WeunUaymiuay

Wundeny InegadunnsssuwasyselovivasUseuu

=e
=
(o]
=)
2

Y]

1. damsfnuwuazsdntudialiifinuniwnnannass ez udnys it ssasd

2. a¥rmdnnaannnsiseidussdmnuflmifioativayunisudndudin ns
Uszgnaldludany

3. Timdinwuazudnmsinmsundinuiioadannsuilofulssanauynsssu

4. duasuiagyihyinefalzuay Iausssy

USugyn

Wendeuinnssy feansdufinsunisusunisiseus wazsiluniienuduwuusiiunis

a = = o & o s K
UIMIN15ANYY Nanunsaasiawdaiug (SEED) netyareenddany

AletinAnw dwiuin@nuwsia 62 - 66 |



- | @:

INNOVATION

THAMMASAT UNIVERSITY

NWUGINEAIA G

ANYIALUIONSSY UAIINU1AUSSSUAIERS

Ins. 0 2613 3115-8

nwuiinialuganaoasn

<_

-
o&

%

'u =ANSI

FRsuzaInsIy

aUnANW @ nSuNANWISIE 62 - 66

1dun1aaInauusIBaNdunan

Idahuauaddus:ssulnoumnd,
nsturfddaanaal 3 andwiaitoidoum
UIEIURTPNENAUBSSUANERS Gruiua
(B00mun 4-6 ABUANUAGRWSDWNGN)
léuma'a'mu‘lasuus

dwasuuauiaws:Ownanfddoania
W IUBRIINULS:OIRHILILUA
|tlumaﬂnu'umtu

iatu du dusadnswLIEEdaq

nuuNda 1odgwINTING
OUUWS:9NEE

nsnumoasnsulauIadTuAURLABL 1
AuaEe. iauudeluduauriangon
ginaiunUs:aan 3



wé’nqmﬁaﬂmamumﬁ’mﬁm

#1013 IN1TAANTITUIAN TMUTTTULALAFIMNTTUATNATIA

AUFIARY

Tausssudlanuieaunudidnysiieswadsfaunioninusanauludinuyed win
Fausssulutagiuiianumneiiniawasnainuane laswaadiiuddifdadaanlugiugindu
a4 A Y o o ¢ i A o a aa a o oA ' oo
1ATRalaas19BnaNYaIUAIYY NSWANIY Tegonde wasAady TAludsdnuiveuleanguauni

Manuviloulviegiuiueg19dud waranuilageeuFuANwANANTiuLas iy Suanilugiia

Waulgurewaznsususialudunduseslanazdudadluls weenudstiuegneasassa

m'imaﬁwuﬁiiﬂuL%w%mmaz%’mms?jaLﬂuﬂizmumigsmmsﬁamam%uazﬁaﬂ 1ng

dddliyaansiilauladiudensemintanumivesinusssuetaseusu aveunau sluyuning

= [ [ 1Y v & =

LavauaN MENanINITINNITUIANTMUGTTULALRAAIMNTINATINESTA Fegnoenwuulmlundngns
WYINGINT FeUTENBUMEBIARINS 2 ATUNEN ADBIAAIINIAIUIAILSTTU LagBIAAINIAIUNIT

v oa

fanns Fedeintadinveandngniazdosdiosdanuiasuiuiisansiu Seazannsaaunmsfing
wagstmunlidudinduausunisianisusaniausssuuazgnaivnssuainassaiald susy
navauoianusiInuInusIslusEAULILITREE190IANITNSANYT FNenmans LasTmusssy
wieanUsz91%18 (United Nations Educational, Scientific and Cultural Organization #399An1T
UNESCO) fiindsnisduadunisadisassdvnaiamsssy vuiugiunsidousilduinsgiuuazainy

Sudlenadyn wenalvAnniswdsundamisdinuiinsenindanugisssy 8asnn wasAnmas

puuayud meldnsiauiuaznside

uananiseaenusuiusialuseduginiaanidulssriauendeu (ASEAN) Tnedl
Inguszasdunaniunisduasuauuionunsies wiswgna daukasinusssuszninseme
#%n Iﬁmmﬁflﬁ’wiaﬂsmwuimawsJ'1EJmaﬂmmmﬂﬁml,l,azﬁziamﬂum3meuuﬁu§mmm
gisssy anuduUszvdulag uazemandadnieldnsuimsnuvesiguiaiisssnivia aunsa
Unilosuagivindansuasiainmduiiugiuresusssisu sdnisSeudnoondiniemnudueyiia

LALNISWAILIDE19T9E U

AletinAnw dwiuin@nuwsia 62 - 66 |



COLLEGE OF

INNOVATION

THAMMASAT UNIVERSITY

Mmemall M3dansusanimusTIuLazanaInnssuaseassdslianudnduidussivgf
WAZWIWIIIA MINENYAAINTNNTIAUANNABINTHAEAMAINLNDTOITUN SV NefIn s sTu Ty

awan Jetuiluniladadelunisadne nsdnns wagnsiaunyuuyeddauddueg1auiiass

Y

INUILEIAYDMENGAT

2

= b4 Y a Ao & =2 L v v a
LwaimmumémmwmLsamsﬂﬂwﬂwaﬂqmuaﬂwmzmu

D

¥

o dA11u3 Awauise wasrinwelunyinginsiiedrludssendldiunisdnnisusen

[ 1

IUBITU LLﬁ%qm&"lﬂﬂiiMﬂi’Naiiﬁ

aAa o o L3

o Tduvimi anunsarhmesdnsmisiamssauluganudnie

o  AsEUlndaMtNLazANNTURAYRUADAIAN SIUTILAMSITULALATUSTTUNNIV TN

21INNT95ULIBdSINITANE

[y

o YARINTANEIYINITAIUNITIANITNICTAUTTTUIUTEAULTEIVIRY LY LI1MATERU
Wy luunaaseusmainusTsuse 9 wu isiamaniu vefiad qudiuusssu vie

vaneme drinnuauAadinusssy van

¥

o fuimsluunasieuinieiausssusng 4 wu Aiisdunaniu vefad audiausssu ve

Y

Iavaneng drinnuauAalinusssy vav

Y

o UNITUMUNITIANTITUIANTWUTTTULALRNAMNTINATATIA
o UNIATIMULVIBUAUNLNUAIUNITINNITN I TUUTTIY

1% Y a o o N Y oa s v ] =i
o WMhsERueImvMEeNUITINSIuBIANIAUNTYIBANEY

o dnszaunulasansAalinmusssy

Y [

e UNNUNUIALASINISENTIANSAUAAUTRILGTIN

CY v a

e UNNAUNUIANINTTUAUAAU TMUETIN

¥

o HUSTMSENENNTRANIALAENISUTETAUNUS TUBIANTNIIIRIUS ST

e

€

NANFDIIENTISINTNAULAZ AN URS

[}
>
c
ol
~
.}
aN
=
)}
Qe

eXp

e

ANTSL390LATUAE NUTNISUENINITRILGTIN

[ ]
v el e

USMSUSINTUIRAUDIUA

[ ]
e

o 119099IANTIIAEITDIAUNIT0ONLUUADLAZEINUANN IS IS TTUUIZLANAY 9

_ | adetnfAnw dwmTuilnfnwisia 62 - 66



% COLLEGE OF

) INNOVATION

THAMMASAT UNIVERSITY

A lYINENADANANE NS

AldiereiiindnyinaenszeviamvangnsUsayailn 2 U Ae 184,920 umsieau lagins
Uimsdnnsdulasenisusnsnisdnu (ResuuSayn) Gassnisfivee) dhanudieldaendnldun
AMtaEAn 9 ag 3,000 UM AI5TTILHBLNNIINEIAUSIINAERSAUTELIDEU wazAsTTUIHouLAY
YeringndeuinnssuniansAneiay 20,000 U @wmsuindnwlng) sl Arldanesorindnm

naenszeznamangasidilisinAldiglunsfinugausiiuseme

STUUNISANEI

TdszuunisAnewuuninia 1ae 1 In1sanwiwiseandu 2 n1ANISANEIUNRA @9 1 A1A
nsfnwUnd Hssesianfnwliddesnd 15 §Uansi uaveoralnniagaseuls lngldiaainisAnuily
ToUNIN 6 FUANY WA BARLTLLINSANE MUWARES 183V IAWINAUNIANSANYIUNR

U - AN

ANANSANYIN 1 WaudAYL - SwiAy
AIANITANYIN 2 PRULNTIAN — WOBAIAN
AAggseu Waullguiey - NSNgIAY

wnagin1sasanIsAneanamangns

srezardne Wundngesuuuldiauaan dndnwidesddsseviainis@nwinaeandngns

2819108 4 MANISAENHIUNR wareg1eunluiy 14 A1AnSAENYIUNR

WHY N BUU N2 (Anendnwus)

1) ladnwsedvwineg asumalasasmdngns waslimheinagaulidesndt 36 wiiwfn

2) l&Ansedudvazauvaiviaualiishngy 3.00

3) 1gAseau P (W) Tun1sdeunenaneusswma asnaeifiumning deiivun

) laszau s A9l Tumsaeuinerdinus wasdhdauauinerdnusatuauysal ausudeu
UMINYNRYFITUAEAS INALINGITNUS @15TNUS Larn1SAUAINDETE

5) wanwiIngrdnudviodiuniwedingrinuszdecldsunsiiu viosgnslesldsunis
goufulvanniluinsarsseduviAnioseduuiuv@difiauain aiudsgnia
AENITUNITNITYAUANY 30NN UNTAITMIBvINTdImT U S

WELNINAWIVINTG vFedLauereUsyyivInis neunauiiaueaduauysal

AletinAnw dwiuin@nuwsia 62 - 66 |



\ COLLEGE OF

INNOVATION

THAMMASAT UNIVERSITY

(Full Papen) lasunisafiunlusieauduiiiosninn1suseyuivanis (Proceedings)

AINATT

6) sosfuRnuteuludu q MvedeuinnIsuLasInINe 1SS ITUMIER SR

bbNU U (ﬂﬂiﬁuﬂ%ﬂaﬁiw

la@nwsedvwineg asunulassasimdngns waslivihefnasaulidesndt 36 viiedn
I§rnsesunasaranveismanunliiinii 3.00)

Igansesu P () lunsaeunwsmadssma munaeifiundnedsiivug

Iosgau P (fw) Tunisaeuussananinug

losgau s (4le) TunisaeunisAunindase wasthduaunisauniidaszaduauysal au
SEIDUUNNING1RYEIIUANERT 1PN TNUS @1SUNUS LarnIsAUAIDaETY
NaIUNSAUAIIBdsE T oA unTlsueInIsAUAIBasE NS a8 IUNSAURS BT F o
Tgsunsmeunsludnuarladnuazwildiauduls

AU URnuRULYBY 9 NINIRBUTANTIURAZUNTINGIRETITUAEASANUA

inaginsiisulauniiein

[ Y v v a [y § 1 v = v v oa =
LUUI‘UGHBJ‘?J@‘UQ@U&IWTWIEH&EJﬁ'iillﬁ']ﬁGli IMAIYNITANYITEAUUMNAANYT W.A. 2561 NUIN

8 nsieulousedIvuaniiein waznisiieulaundnys

e

~
U

o =2 o

AANW @ nsunAnwsiE 62 - 66



% COLLEGE OF

INNOVATION

THAMMASAT UNIVERSITY

laseasanangns

TNUMNINNTINRRBANANGAT 36 MieAn

U WY A WUU N2 UNY ¥
PUIATYIUIAY 24 KUYNe 24 MUYNe
NIV UGN - 6 vaene
NN 12 wiaein -
NSAUAIDETY - 6 MUILNA
SN 36 WUWANA 36 WU2WANA

F183YUALVINNUAYDINANE AT

1) AY1UIAU

TNANINIBEY N LUU N2 LAZWEY U ANV ITIAUIIUIN 8 31 52U 24 NUI87R

samaluil
v o o - AUIUNU28NA
SWEIYN Ja518391
(ussene - URUR - Anwisnenued)
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CIT600 Managing Innovation, Creativity and Technology
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CIT601 Research Methodology

YIR.602 | NMSHANPLTIUIRNTTULALANTIANITASINANN UN 3 (3-0-9)

CIT602 Innovative Marketing and Brand Management
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HIM740 Law and Ethics in Cultural Heritage and Creative

Industries Seminar
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1477.600 AFINNISUINNTTY ANUANES19ETTA Lazmalulad 3 (3-0-9)
CIT600 Managing Innovation, Creativity and Technology

ANSLENANNITIATIEANLUIANTTUBALAIUANAS1NETIADLMLAALAL LNBNTZUIUNITHALIDTNS
andulanldiuesdnininsy eednsaiAeny wazeAnsibkinarwraiils Inglduuinieainan
a o = v v v o = Py ¥ o
a1913v1 UndAnwazlaiseuianuiimessdulan wagiinlildervglunisundayni nsdnnis
PINNTIU ANUARES19ETTA wazwAlulall SIUMIANEINTIUAIUAR LUIAs LaziaTasilafNanduse
ASIANITUIANTIU AINUANESI9ATIA kaznatulad weadalun1sInn1sANuUasukUas kagdsnis

Maunuluiuuieiuiinagng ANUAREIETIA LaENTTUIUNITANTIOBNILUY

The adoption of innovative and creative analytic and decision-making processes and methods
for the public private and non-profit sectors. Taking an interdisciplinary approach, the course
addresses this global challenge by encouraging participants to become proficient in solving
problems; manage innovation, creativity and technology. Participants will be exposed to a
range of frameworks; the concepts and tools necessary to manage innovation, creativity and
technology; change management techniques; and different planning approaches with an

emphasis on strategic, creative and design thinking.

w601 suleuinive 3 (3-0-9)
CIT601 Research Methodology
nszvIUMTIToIBaTnamazdmanmiielflunisdadulanieldannzifanauasuutas ns
wiledeymy wazn1sAumeInnLslrdmuuinnssunIsuImTInnIg N15eenkuUidy Nsnds
uwiasdeya nsidenngusiedns nmsiudeya, nsdfinw nMsinseiteya msliaszilssiau n1s

WEUTI8UMTITEUAZUNANNIYINITANLINTFILEINS

Research process of quantitative and qualitative data gathering and analysis for decision
making, problem solving, knowledge development in a dynamic environment. Multi-research
applications include research design concept, capability to data sources, sampling technique

data collection and analysis, case study, critical issue identification for further innovative
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development. Qualified research report writing skills and capacity building for research

publication also included in this course.
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CIT602 Innovative Marketing and Brand Management
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Afiun1siianusanouaueInINABIn1sYeInAl Ssunsaieuinnssuniilugauaignanay

195U uwazamuAnduimliiundndueiiasotding UInged winuAn wasNagNsNaINa18ves

I sasandusiuladusumenmsujoaluuiunass

Marketing principles for planning and executing a conception, product, pricing, promotion, and
distribution of ideas, goods, and services. It starts with identifying and measuring consumer
needs and wants, assessing the competitive environment, selecting the most appropriate
customer targets and developing a marketing strategy and implementation program for an
offering that satisfies consumers' needs. Marketing is the art and science of creating customer
value and market place exchanges that benefit an organization and its stakeholders. A range
of branding theories management, concepts, strategies and practices will be addressed across

a range of real-world contexts.

979.610 ﬂ'ﬁf\i}ﬂﬂ?ﬁmﬁﬂﬂ’?ﬁuuﬁﬁ‘imL%\‘iﬁ%’]ﬂﬁiﬁﬁ( 3 (3-0-9)

HIM610 Creative Cultural Heritage Management

NSYTINTLWIAALAE VY NLITUNITTANITUIANTMUET NS 19EsSA  nankasnseuIunIsiy
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Integrated concepts and theories that are related to cultural heritage management; principles
and processes of sustainable cultural resource management in multi visionary for application
of case studies and also practices focus on strategy and policy of creative and sustainable

cultural heritage management
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10.620  HUsENEUMINIEIAULAL TRUETTY 3 (3-0-9)
HIM620 Cultural and Social Entrepreneurship
LWIARLaENg B MNgtetulUsznaunImIdenulaginusssy YimsAnwinsdlfinwifanssuive

daruuarIausssuluguuuunine Malulazinuseme WeasuasimungUsenaunisgsianiay

aulanazldlasousziunsdinunas Sausssy

Concepts and theories related to cultural and social enterprise; learning case studies of
cultural and social enterprises in Thailand and overseas; create and develop entrepreneurship

which concerned cultural and social issues.

910.650  NNFIANITRAAINNTINATATIADIYTUING 3 (3-0-9)
HIM650 Integrated Creative Industries Management
N1TYTUINITUUIAALAE N B NEIAURAAIMNTTUATINATIA NANKAENTEUIUAITIUNITIANTT

1 1%

PAANMNTIUATNETIARE B U UsPENALTUNTAANYY naenaun1TRNULUR yjauiunisimue
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Integrated concepts and theories that are related to creative industries, principles and
processes of sustainable creative industries management for application of case studies, and
also practices focus on strategy and policy then apply to sustainable creative industries

management task.

910.740  dunuiningrinenazasesssulunsanausssukasanamnssuaiieassn 3 (3-0-9)

HIM740  Law and Ethics in Cultural Heritage and Creative Industries Seminar
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Discussion and analysis of key relevant issues of law and ethics in cultural heritage and creative
industries by studying current problems occurring in the society that are related to law and

ethics in cultural heritage and creative industries.
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30.750  UIANIWUTTTULALAAIMNTINASNATIAUTUNAINA 3 (3-0-9)
HIM750 Cultural Heritage and Creative Industries in Global Contexts
usnnimusIsuLaTgMaMnI TN sasIAlugiaaiiegialan Aeszsinazefusensdifinuiusen
Tuusssunazgramnssuaiasaluszdulan Wweliind@nwidilanuusniauazauriinigves
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Cultural heritage and creative industries in global context; Analyzing and discussing case
studies of cultural heritage and creative industries in worldwide region. To understand
differences and challenges of cultural heritage and creative industries in each region; to
analyze key success factors and apply those factors to cultural heritage and creative industries

management in Thailand.

5183 188eN

0635  YUIUANWILALNITINNITUIAN TN UTTTUYL VY 3 (3-0-9)
HIM635 Community Studies and Local Cultural Heritage Management
Anwinagdinssnyurulasninensmeinussslugusulurainuanelia Ussenduazysnnnis
anuflaesjatiunszuiunsiausufuguey fimuideseaninensiausssuamzueaguvuLile

Usglerunanenisdnnislunseysny wasnisregenmaasugialiegisasneasse

Studies and analyses communities and local cultural resource in various factor; applied and
integrated knowledge cooperation with communities; develop unique local resources for

conservation and creative commodification.

10.605  msvasusmdeluvunduiamsssu 3 (3-0-9)
HIM645 Media Convergence in Cross-cultural Contexts
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Content creation for media convergence; adjusting traditional media to a new media platform;

linking traditional media to new media in order to maximize content value; analyzing target

e®
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groups of media and choosing suitable content for each target group, including language skill

and psychology to communicate, study media roles to drive social and cultural issues.

90.655  inAdnTuyluNIANIMUEIILLAL QRAMINTINASNETIA 3 (3-0-9)
HIM655 Gender in Culture and Creative Industries
nslmaaniugvuiugudutausssfulssfundn arudlunaaniugfunisesnuuueu
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Gender based cultural using as the main issue. Gender knowledge with creative designed task.
Investigation, manage and critique culture, both of tangible and intangible elements, and

creative industries media linking to socio-cultural contexts in local and international level.

979.735 wnnssuiieauiausssy 3 (3-0-9)
HIM735 Innovation for Cultural Management
nsiTussruinliusslevlidanndiyg vsogeeuing lagysannisiulAnnisInusanImusssy
pnuRnadassfnalulauasuinnssy Wisliinuselovdrodvesmusssusazdmanssnutio
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Commercialize or conservation culture with integration of cultural heritage management,

creativity, technology and innovation to maximize profit and minimize impacts to cultural

stakeholders.

0.745  vdelnglunisdnnisusaniniusssy 3 (3-0-9)
HIM745 Selected Topics in Cultural Management
Thdeamzluguneinsinnismatausssuiifsfemuauaulavesnuesiedeianz iy
Hagtuiiolaiuasianiiuiuariaungineninug aneldnisaiuauueseorarsdiuinvinay

AUSNITUNIT

Selected topics in cultural management depend on students’ interest or latest selected topics
for knowledge enhancement and thesis development under the supervision of an advisor and

committee members.
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90.755  vhdemglugnamnIsuasneassa 3 (3-0-9)
HIM755 Selected Topics in Creative Industries
vhidelamzluyuuesgranisuaiassdiiieatesnunualavesmuemierdeiame iy
a9y etauaiienuduaziauginerdnus aeldnisaiuauueseratsdivinewinay
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Selected topics in creative industries depend on students’ interest or latest selected topics
for knowledge enhancement and thesis development under the supervision of an advisor

and committee members.

$7183¥1IN15AUASIDETE wazIneUnUS

979.791 ANSAUAIDETY 1 3 (3-0-9)
HIM791 Independent Study 1
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An independent study and a research proposal presentation, feasibility of the research by
theory and experience, along with their application to studies that have chosen to study under

the control of the Advisory Committee.

929792 N1IAUAINDETE 2 3 (3-0-9)
HIM792 Independent Study 2
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An in-depth study on the basis of an independent study 1 under the supervision of an advisor

and committee members. The students presented the results to the Advisory Committee.

979.800 ANYIUNUS 3 (3-0-9)
HIM800 Thesis
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Study and research will lead to new knowledge in cultural Management or creative industries
under the guidance of an advisor. The thesis is presented in accordance with the thesis
guidelines and regulation of the University including writing research report for publication,

and ethics for research and publication.
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